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BIVIUB COVID-19 HA TYPU3M-2020

Mema: TmpoaHaNi3yBaTH CaHITapPHO-CIIAEMIOJIOTIYHOI CHTyallil0o y CBiTI Ta B YKpaiHi, Yepe3 MNpu3My
MOJITHYHUX Ta CKOHOMIYHHMX IUIOMIMH SK B CEPeIHI KpalHW TaK B CYCiJHIX; BH3HAYNTH BIUIMB ITTaHACMii Ha
€KOHOMIKy B TJIO0AJIBHOMY Ta y BHYTPIIIHBOMY MacmiTadax, 30kpemMa Ha cdepy oOciayroByBaHHs, a caMme, Ha
TYPUCTHYHY Tajly3b.

Memoouka — nocnimkenHs BBy Covid-19 Ha TypusM Ta coLiaibHO-€KOHOMIYHHMH PO3BUTOK KpaiHu
IPYHTYEThCS Ha CHOJYYCHHI METOMIB Tajly3eBOr0 Ta TEPUTOPIAILHOTO aHami3y. 30KpeMa, Al TOCIiHKCHHS
3aCTOCOBAHMN CHCTEMHMU MiIX1/ P BUKOPUCTAHHI METOJIIB MOPIBHSHHS, CTATUCTHYHOTO, aHATITHYHOTO TOIIIO.

Peszyromamu — y cTaTTi KOHCTAaTOBAHO, IO TYPUCTUIHUH iMiJK KpaiH-TUTaHIB TYPUCTHIHOTO Oi3HECY BTPAaTHB
cBO{ mo3uIii Ha MKHAPOJAHOMY Ta BHYTPIITHHOMY pHHKaX Ha TJi po3ropTaHHA iH}ekmiitHo1 xBopodbu — Covid-19,
sKa 32 MacIITabOM YpaKEHOCTI Ta KUIBKICTIO JKEpTB Mepennia y maHmeMito. [IpencTaBieHO psim 3aXOMiB OO
MiHiMai3a1ii eKOHOMIYHOTO Ta (hiHAHCOBOTO Me(ONTY y TYPUCTHUHIH ramy3i Ha npukiani [lomemi ta bomrapii. Ha
MDKHapOIHOMY PiBHI CKacOBaHO I MEPEeHECCHO Ha HEBU3HAYCHUHM TEPMiH 3aXOIH, KOHKYPCH, 3MaraHHs TOIIO, SIKi
HOCSITH MAaCOBHUH XapakTep, IPOBeleHI 0OMEKSHHS TPAHCIIOPTHHUX 3aCO0iB, IPU3YNMUHEHO (PYHKITIOHYBAHHS TOTEIIB
Ta 3aKJaliB po3Bar, OOMEKCHO MEepPECYBaHHS TPOMAJISH W MPOBEACHO JKOPCTKI KapaHTHHHI 3aXOIW B MEXax
OKpeMHX KpaiH. ABTOpaMH BCTAQHOBJICHO, II0 HELIIBHOTO YyAapy MaHAeMil 3a3Haiu KpaiHW, €KOHOMIKa SIKHX
3aJIeKHUTh BiJ chepu oOCIyroByBaHHs, B TOMY YHCII BiJi TYpUCTHYHOI ramy3i. CTaTUCTUYHO MPENCTaBICHO, IO
VYxpaiHa, eKOHOMiKa SKOi HE 3aJIe)KUTh BiJ] PO3BHTKY TypH3MY, MOXKE OTPHUMAaTH PEBaHII Ha BHYTPILIHHOMY
TYPUCTHYHOMY DPHMHKY, IO IIOB’S3aHO 13 MPHUMYCOBUM MPU3YNUHEHHSIM MIDKHAPOJHUX MIrpauiiHux MOTOKIB,
NacaXuporepeBe3eHb. A 3aBISKH BBEJICHHIO KapaHTUHHHUX 3aXOJiB NPH IHTEpHETH3alii Ta MoJepHi3alii 3B 53Ky
MPE/ICTABUTH YHIKIbHY NPUPOAHY CIAAIINHY KPaiHU i 3pOOUTH aKLEHT Ha SIKOCTI TYPUCTHYHOTO PO YKTY.

BusiBnieno, mo BpoBaKeHHS KAPAaHTUHHMX 3aXOJiB 3 OJHOTO OOKy IPH3BEJO 10 MiHiMai3allii 3aXBOPIOBaHb
i J9ac MmaHAeMii, a 3 iHII0T0 — J0 eKOHOMIYHOTO KOJarcy (MpU3yNuHEHO poOOTy MiIMPHUEMCTB, 3HAYHA KUTBKICTh
eMITpaHTiB-3ap0o0iTYaH MOBEPHYIUCS Ha OaThKIBIOIMHY). B TOif jke Yac eKOHOMIYHA CTarHamis B OKPeMHX KpaiHaxX
TaKOXX MPU3BENa IO SKOJIOTi3allii JOBKLLIA, Hanpukian, B Kurai, Icmanii, ITamii Tormo.

Haykosa nosusna Buepme BusiBieHo, mo Covid-19 migkpeciuB 3Hauyuiicts 1HudpoBOi mapagurMu siK y
CTBOPEHHI TYPUCTHYHOTO MPOJYKTY, CIIPOILEHIN Mpoleaypi HOro AOCTYIy, TaK y BIpTyaJbHOMY HOT0O NpeacTaBlieHi
# BUTIZHOCTI I[iHOBOI MOMITHKK. B3aemoBigHocHHEH Yy cdepi 00CayroByBaHHs (peasi3aTop-MoKyIeib) OTPHUMATIH
BUKJIMK IHTErpajbHOCTI i MiIKPECIMIN 1HIUBIIyalbHICTh CIIOXKUBaYa.

Ipaxmuyna 3nayumicms. Marepianu myOnikaiuii, BUCHOBKM MOXYTh OyTH BHKOPUCTaHI y HalMCaHHI
JUIUIOMHUX POOIT, MOHOTrpadiii, a Takok cy0’€KTaMU TYPUCTHUYHOI JiSJIBHOCTI B MEPioj rPOLIOBO-KPEAUTHOTO Ta
MaTepialbHO-TEXHIYHOTO KOJAICY 3 METOI0 PO3BUTKY iH(POPMAIiITHO-KOMYHIKaIiifHOT cpepr — SIK HOBHUI MOIITOBX
PO3BUTKY BHYTPIIIIHEOTO TypPH3MY.

Kniouosi crosa: Covid-19, mannemis, Typusm, Ykpaina, cepa oOciyroByBaHHs, TYPUCTHYHA Taly3b.
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L]env: mpoaHaNM3MPOBATh CAHUTAPHO-JIHIEMHUOJIOIMYECKYI0O CUTYallMl0 B MHUpPE M B YKpauWHE CKBO3b
NpU3MY HOJMTHYECKUX W IKOHOMHYECKHX IUIOCKOCTEH KaK HYTPH CTpaHbl TaK B COCEAHHUX, ONPEACINUTH BIUSHUC
MaHJEMUH Ha SKOHOMHUKY B TJI00QJBHOM M BO BHYTPEHHEM MacliTabaX, B YaCTHOCTH Ha cdepy oOCIyKHBaHUS, a
MMEHHO, Ha TYPUCTHYECKYIO OTPaCIb.

Memoouxka - nccnenoBanue Biusinus Covid-19 Ha TypH3M M COIMaNbHO-3KOHOMHYECKOE Pa3BUTHE CTPAHBI
OCHOBBIBACTCA HA COYETAHWH METOIOB OTPACIEBOTO W TEPPUTOPHANBHOTO aHajm3a. B  dYacTHOCTH, Ui
WCCIICIOBAaHUA TPUMEHEH CHUCTEMHBIH TIOAXON TIPH HCIIOJNB30BAHHHA METOJOB CpPaBHEHHUS, CTAaTHCTUIECKOTO,
AHATTUTHYECKOTO M TOMY ITo100HOE.

Peszyromamer — B cTaTbe KOHCTATHPOBAHO, YTO TYPHUCTUYECKUH MMHIDK CTPAH-TUTAHOB TYPHUCTHUYECKOTO
Om3Heca TMOTepsI CBOM MO3WIMH HAa MEXIyHAapOOHOM W BHYTPEHHEM pBIHKax Ha ()OHE pa3BepTHIBAHUA
nHpekroHHo# Oone3nu - Covid-19, xotopas mo macmTaly MOPakeHHOCTH W KOJMYECTBOM JXEPTB IIepenuia B
nanaeMuro. [IpencrasieH psg Mep M0 MUHUMHU3AIMHA 9KOHOMHYECKOTO U (pMHAHCOBOTrO JedonTa B TYPUCTHUECKON
orpaciu Ha mnpumepe crpaH PecnyOmuku Ilonpmia m Bonrapum. Ha mexnyHapogHOM ypoBHE OTMEHEHO U
MIEPEHECEHO Ha HEOIpeeICHHBIH CPOK MEpPOIPUATHS, KOHKYPCHI, COPEBHOBAHHUS M T.J., KOTOPbIE HOCSAT MacCOBBIN
XapakTep, MPOBEJICHHBIC OTPaHMYECHUS! TPAHCIIOPTHBIX CPEACTB, IPUOCTAHOBIECHO (YHKIMOHUPOBAHHE TOCTHHUIL U
3aBeIeHUI pa3BJICUEeHUH, OTPaHUYEHO TIePEIBIKCHUE IPaXKAaH U IPOBEACHHS )KECTKHE KapaHTUHHBIE MEPOIPUSTHUS
B paMKax OTAEJbHBIX CTpaH. ABTOPaMH YCTaHOBJIEHO, YTO OT 3HAUYUTEIBHOTO yJapa MaHJIEMHUH MTOTEPIEIH CTPaHBbI,
SKOHOMHKA KOTOPBIX 3aBHCUT OT Chephl 0OCTYKMBaHHUS, B TOM YHCIE OT TypUCTHIECKON oTpaciu. CTaTHCTHYECKU
MPEICTaBICHO, YTO YKpanHa, SKOHOMHKA KOTOPOIl He 3aBUCHT OT Pa3BHTHUS TypH3Ma, MOXKET MOJIYYHTh PEBAHII Ha
BHYTPCHHEM TYPUCTHYCCKOM pBIHKE, YTO CBS3aHO C MPHHYIUTCIHFHBIM IPHOCTAHOBICHHUEM MEXIYHAPOIHBIX
MUTPAMOHHBIX IIOTOKOB, IACCAXKUPOIEPEBO30K W TEPBHYHO 3aJOKCHHBIX OCHOBHBIMH Pa3BHTHS BHYTPEHHETO
AaKTUBHOTO TYpH3Ma W HKOTypH3Ma. A Oyarogapsi BBEICHHIO KapaHTHHHBIX MEPOIPHATHI NPU HHTEPHETH3ALUHN H
MOJACpHU3AIUN CBA3U NPEACTABUTH YHUKAJIbHYIO MPUPOJHOC HACICAUE CTPAHbl U CACJIATh AKICHT Ha KadCCTBC
TYPUCTHYECKOTo MpoaykTa. OOHapyKEHO, YTO BHEJPEHHE KAPAHTHHHBIX MEPONIPUATHH C OJHON CTOPOHBI IIPHUBEIIO
K MMHHMU3AIMU 3a00J1€BaHUN BO BpEeMsl MAHIIEMHH, a C JIPYroi - K 9KOHOMHYECKOMY KOJUIancy (MPUOCTaHOBJIECHA
paboTa MpeanpusaTHii, 3HAYUTENFHOE KOJMYECTBO SMUTPAHTOB-PA0OOTHUKOB BEPHYJIUCH Ha POIUHY). B TO ke Bpems
9KOHOMHYECKas CTarHalMs B OTJEIbHBIX CTPaHaX TaK)Ke MPHBEJIa K 9KOJOTH3al[K OKPYKaIOIIeil Cpeabl, Harpumep,
B Kurae, Ucnanuu, Utanuu u np.

Hayunas nosusna BrepBble 00HapykeHO, uTo Covid-19 mom4epkHyI 3HAYUMOCTh IH(POBOH MapaIurMbl
Kak B CO3JaHWM TYPHCTHYECKOTO TMPOIYKTA, YHIPOIIEHHON MpOLEaype ero IOCTyma, TaK B BHPTYAJIEHOM €ro
MPECTABICHEl M BBITOAHOCTH I[IEHOBOW ITONUTHKH. B3amMooTHomeHUs B cdepe obOciaykuBaHUS (peannsaTop-
TOKYTIATEeNb) TIOXYYHIN BEI30B HHTETPATHHOCTH U MIOTYCPKHYIIN HHINBHIYaTbHOCTh TOTPEOUTEIIA.

Ipaxmuueckas 3nayumocms. MaTepuansl MyOIUKaUN, BEIBOABI MOTYT OBITh HUCIIOJIE30BAHBI B HAITMCAHUU
JTUIUIOMHBIX paboT, MOHOrpaduil, a TakKKe CyOBEKTaMH TYPHUCTHYECKOH IeATENTPHOCTH B IEPHOJA JCHEKHO-
KPEAUTHOIO M MAaTCPUAJIBHO-TEXHUYCCKOI'O KoJIarnca C IEJIbIO0 pa3BUTUA HH(bOpMaHI/IOHHO-KOMMyHHKaHHOHHOﬁ
cdepbl - KaK HOBBIH TOTYOK Pa3BUTHIO TYpHU3MA.

Knioueswvie crnosa: Covid-19, nanaemusi, TypusMm, YKpauHa, chepa 00CIyKHUBaHUs, TYPUCTHICCKAS OTPACTb.
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IMPACT OF COVID-19 ON TOURISM 2020

Aim: to analyze the sanitary-epidemiological situation in the world and in Ukraine, through the prism of
political and economic planes both in the middle of the country and in neighboring countries; to determine the
impact of the pandemic on the economy globally and domestically, in particular on the service sector, namely, the
tourism industry.

Methodology - the study of the impact of Covid-19 on tourism and socio-economic development of the
country is based on a combination of methods of sectoral and territorial analysis. In particular, a systematic
approach is used for the study using methods of comparison, statistical, analytical, etc.

Results - the article states that the tourism image of the titan countries of the tourism business has lost its
position in international and domestic markets against the background of the deployment of an infectious disease -
Covid-19, which in scale and number of victims went into a pandemic. A number of measures to minimize
economic and financial defaults in the tourism industry are presented on the example of the countries of the
Republic of Poland and Bulgaria. At the international level, mass events, competitions, contests, etc. have been
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abolished and postponed indefinitely, vehicle restrictions have been restricted, hotels and entertainment
establishments have been suspended, the movement of citizens has been restricted and strict quarantine measures
have been carried out within individual countries. The authors found that the pandemic was hit hard by countries
whose economies depend on the service sector, including the tourism industry.

It is statistically presented that Ukraine, whose economy does not depend on the development of tourism,
can get revenge on the domestic tourism market, which is associated with the forced suspension of international
migration flows, passenger traffic and the initial development of active tourism and ecotourism. And thanks to the
introduction of quarantine measures in the internetization and modernization of communications to present the
unique natural heritage of the country and emphasize the quality of the tourist product.

It was found that the introduction of quarantine measures on the one hand led to the minimization of
diseases during the pandemic, and on the other - to the economic collapse (the work of enterprises was suspended, a
significant number of migrant workers returned home). At the same time, economic stagnation in some countries
has also led to the greening of the environment, such as China, Spain, Italy and others.

Scientific novelty was discovered for the first time that Covid-19 emphasized the importance of the digital
paradigm both in the creation of a tourist product, a simplified procedure for its access, and in its virtual presentation
and the benefits of pricing policy. The relationship in the field of service (seller-buyer) received a challenge of
integrity and emphasized the individuality of the consumer.

Practical importance. Publication materials, conclusions can be used in writing dissertations, monographs,
as well as tourism entities in the period of monetary and material collapse in order to develop the information and
communication sphere - as a new impetus to the development of domestic tourism.

Key words: Covid-19, pandemic, tourism, Ukraine, service sector, tourism industry.

Formulation of the problem. Influenza coronavirus (acute viral-respiratory disease mainly of the
respiratory system) was named COVID-19 (official name SARS-CoV-2) by the World Health
Organization. The disease was first detected in China, in the administrative center of Hubei Province —
Wuhan in late 2019.  According to Ukrinform, the COVID-19 outbreak, according to Chinese
scientists, comes from a scientific laboratory. According to the scale of the spread of the infectious
disease, first in China and later in almost all countries of the world, the lack of immunity in humans and
the vaccine against it led to a pandemic. If we analyze the history of pandemics in the world, we will see
their geographical location and scale of damage. The deadliest of them: 165 AD — Antonine's plague (5
million died) — Asia Minor, Egypt, Greece and Italy, 541-542 - Justinian's plague (25 million) — Eastern
Mediterranean, 1346-1353 — «Black Death (plague)» ( 75-200 million) — originated in Asia and spread to
Europe and Africa. If we analyze the history of pandemics in the world, we will see their geographical
location and scale of damage. The deadliest of them: 165 AD — Antonine's plague (5 million died) — Asia
Minor, Egypt, Greece and Italy, 541-542 — Justinian's plague (25 million) - Eastern Mediterranean, 1346-
1353 — «Black Death (plague)» ( 75-200 million) — originated in Asia and spread to Europe and Africa.
During the Second Pandemic — 1346-1351 it was brought to Ukraine. 1852-1860 — Cholera (1 million)
originated in India and spread to Europe, North America, and Africa. 1889-1890 — «Russian» flu (1
million) — originated in Western Siberia and spread in the European part of the Russian Empire and
Central Asia. 1918-1920 — «Spanish flu» (20-50 million) covered almost a third of the world. 1956-1958
— The «Asian» flu (2 million) originated in China and spread to the United States. 1968 - Hong Kong flu
(1 million) is detected in Hong Kong and spreads to the Philippines, India, Australia, Europe and the
United States. 2005-2012 According to Radio Liberty, HIV/AIDS (36 million) — detected in the DRC
(Democratic Republic of the Congo) — worldwide, but mainly in Africa. 2019-2020 — influenza
coronavirus (according to Ukrinform as of August 15, 2020, the number of patients with COVID-19 —
21 355 685 people, of whom 763 367 patients died) — originated in China, spread — everywhere. The
history of pandemics shows significant changes in population demographics and its significant duration
(from 1 to 3 years). From this we can assume that COVID-19 may last until the summer of 2021, the
number of deaths will be from 1.5 to 2 million people, and the consequences of humanity will be felt for
many years to come.

The Fifth Secretary-General of the OECD said that the spread of the coronavirus was affecting
the economic and financial crisis. The fall of the stock on the stock markets affects companies, traders,
and the investment movement of finances, including savings in countries, in particular, pension funds.
Today, days such as Black Thursday and Black Monday have gone down in history as a fall due to a
pandemic of world exchanges and funds. According to the BBC, the FTSE fell 34.1%, the Dow Jones
Industrial Average - 31.1%, and the Nikkei — 28.7%. Today, in a period of pandemic, helplessness of
governments, there is a suspension of the economy, investors stop financial support for business. To
support the consumer market, the US Federal Reserve and the Bank of England have lowered discount
rates. The pandemic affects the entire economy, including the service sector. The tourism industry, as its
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component, in the period of economic downturn and infectious disease COVID-19 in all countries of the
world today not only suffers irreparable damage, but is in bankruptcy. To support the consumer market,
the US Federal Reserve and the Bank of England have lowered discount rates. The pandemic affects the
entire economy, including the service sector. The tourism industry, as its component, in the period of
economic downturn and infectious disease COVID-19 in all countries of the world today not only suffers
irreparable damage, but is in bankruptcy.

Analysis of recent research and publications. Today, tourism of the XXI century. Yancheva,
Krassimira & Dyankov, Todor & Rakadziyska, Svetla. (2016) view it as a global phenomenon due to
diversity and difference. The global nature of tourism is manifested in its development in all countries of
the world, and hence the established tourist world flow. This industry is interpenetrating and interacts
with all processes and phenomena, both inside and outside, including affected by pandemics. We do not
find scientific publications that cover the state of the tourism industry during the pandemics. However,
we can assume that tourism has been affected by quarantine measures, in particular, restrictions and travel
bans. The consequences of a pandemic and an exit from it for the tourism industry can be identified with
large-scale hostilities. Usyskin G. (2000) in his book notes the huge losses, in particular, the restoration of
material and technical base, which suffered the tourism industry during World War II. However, the
number of casualties is several times higher during a pandemic than in wars. The introduction of
quarantine measures during a pandemic inevitably leads to the suspension of the economy, which is
typical of wars. The development of tourism in the period of financial and economic instability, military
action in eastern Ukraine, political conflicts, annexation of Crimea is devoted to the works of L. Kovalska
(2015, 2020). Both wars and pandemics suspend, slow down and prevent the development of both
individual sectors of the economy and the economy as a whole. Soroka 1.V (2010) notes in his work that
the economic crisis is a confirmation of the concepts of cyclical economic development. And the global
economic crisis, like every global upheaval, creates good preconditions for the regrouping of forces in the
global economy and in the national market as well. This can be confirmed by the development of the
tourism industry of Ukraine (from 2014 to 2019), which was marked by progressive development in both
domestic and foreign markets. Today, during the 2020 pandemic, the global tourism market is quite
volatile. And the development of domestic tourism in Ukraine, which is accompanied by an economic
crisis of global and national scale, remains an uncertain white spot.

Selection of previously unsolved parts of the overall problem. Infectious disease — COVID-19,
affects the global sanitary and epidemiological situation in the world and, in particular, the tourism
industry. Given the scale and prevalence of the disease (mainly in developed countries), we need to assess
the holistic picture of the world, as the government of any country cannot act in a self-aligned manner,
and the situation with the coronavirus is extremely dynamic. This publication is devoted to elucidating the
impact of morbidity on the development of tourism in the world and to elucidating the realities,
opportunities and options for the development of domestic tourism in Ukraine.

Formulation of the purpose of the article — analysis of the impact of infectious diseases —
coronavirus on the world's population, on the global economy, including the financial component, as well
as on the tourism industry of countries whose economies depend on and do not depend on tourism;
presentation of ways to develop the tourism industry in Ukraine during the pandemic and exit from it.

Presentation of the main material of the study Tourism gave about a tenth in the growth of the
global economy. In recent years, the industry has been called a global driver, because it has developed
much faster than the world economy as a whole. Karpenko 10 Olishevska Yu. A. (2006) claim that
tourism has become a phenomenon that has entered the daily life of almost a third of the world's
population. It promotes the development of infrastructure, services, replenishes the budget, promotes
investment, improves the welfare of the population, creates jobs. The World Tourism and Travel Council
(WTTC) has determined that the economy of exotic island destinations is most dependent on the state of
the tourism industry. According to Tsyganov S.A., Buntova N.V.(2019) the sector supports a significant
part of GDP, for example, the Maldives — 39.6, the British Virgin Islands — 35.4, Macau — 29.3, Aruba —
28.1, Seychelles — 26.4%, Curacao — 23.4 , The Bahamas — 19%, Saint Lucia — 15%, as well as Belize
Fiji, Barbados and a number of other small states, such as Montenegro — 11.0, etc. However, coronavirus
disease 2019 is characterized by the global nature of the process both in terms of coverage and its spread
and consequences (the number of deaths from COVID-19 (pneumonia) and complications in the body and
fatalities during their course). Today, coronavirus is one of the unpredictable and unpredictable.
uncontrolled phenomena with far-reaching consequences in all spheres of life, including the economic
sector. Tourism is a sector of the economy that was the first to bear the brunt of the COVID-19 collapse.
It is difficult to realize that the development of tourism has literally stopped all over the world. The

6



Teozpaghis ma mypusm

tourism industry was hit the hardest in the countries that, according to the World Tourism Organization
(UNWTO), Hromadske and The-Village in 2019 were among the most visited countries in the world, in
particular: France (93.2 million), Spain (82.8 million), USA (82.2 million), China (62.9 million), Italy
(62.1 million), Turkey (45.8 million), Mexico (41.4 million), Germany (38.9 million) ) tourists. The
World Tourism Organization (UNWTO) stated in March 2020 that the annual losses for the global
industry will amount to 30-50 billion dollars, but they may increase, as the situation is constantly
changing. According to the BBC NEWS and Tourism Economics estimates, the losses in the field of
travel and tourism in the United States will amount to $§ 24 billion. According to NV, in Italy, where
tourism accounts for 13% of GDP, the country has already lost almost 10 billion dollars, but the losses
will be much greater, because most small businesses will not withstand the economic crisis.

In this difficult time — a global sanitary-epidemiological catastrophe (pandemic), a guaranteed
security system is unable to satisfy and save human life. This primarily applies to tourists. Therefore,
governments develop certain models of consumer protection for tourism products. According to the
Ministry of

Development of the Republic of Poland, in order to support the Polish tourism industry, it urges
tourism industry entities not to cancel pre-purchased travel vouchers due to the coronavirus and not to
demand a refund from customers. The Ministry is working on the introduction of special vouchers that
can be spent on travel or other tourism-related activities.

The voucher will be valid for one year from the date of the tourist tour, for which the client paid.
At the service of customers to choose a different date and the opportunity to change the place of rest. The
slogan "Choose a voucher — go later" serves to support Polish tourism. Thus, according to prawo.pl., The
Polish government will try to protect the consumer of tourist services and guarantee the security system.

At the end of March 2020, the expediency of quarantine measures in connection with the spread
of COVID-19, namely: to ban the operation of hotels, restaurants, cafes and nightclubs was supported by
representatives of the administration of Stara Zagora in Bulgaria, as well as hoteliers, restaurateurs, tour
operators and travel agencies. However, tour operators noted that 75-80% of all travel products and their
accompanying services have already been paid in advance. Therefore, representatives of tourism entities
demanded that the municipality be exempted from paying the tourist tax, as well as set up a local crisis
committee. This is due to the fact that some of the staff they have invested in to improve the quality of
service (their training) will need to be laid off, due to the spread of the pandemic on a global and regional
scale, which also affected the logistics of transport.

Representatives of the Government of the Republic of Bulgaria noted an objective and decisive
measure to protect the tourist and recreational - to offer vouchers valid for 24 months. Because tour
operators are unable to return money to their customers because they have paid them to hotels, airlines,
service providers, etc., a vicious circle has formed that is likely to lead to collapse. These vouchers will
allow many companies in the tourism sector not to go bankrupt. Tourism entities have determined that
socio-economic measures should also be implemented to overcome the difficult sanitary and
epidemiological situation. Namely, the local crisis committee submitted proposals to the Bulgarian
government that the state compensate 80% of the salaries of tourism and hotel and restaurant workers in
order to save jobs. Also through the Fund and OP "Innovation and Competitiveness" to attract unused
funds in tourism to support it; present a targeted advertising strategy in the field of tourism (virtual tours,
tourist events, etc.); use the potential of domestic tourism.

The global nature of the COVID-19 phenomenon in the field of tourism has led to a rethinking of
the established principles of providing tourist services. For several months there has been a search for
new tourist services and products in the conditions of economic and migration collapse.

For several months in a row, an unusual way of life for the active (in all its manifestations)
population and further uncertainties in time and processes lead to a rethinking of both the way of life, the
way of life and the organization of recreation and leisure. Given the period of mega-rapid spread of
infectious disease COVID-19 — spring 2020, and the stability and resilience to its dependence on climatic
conditions — summer (active) tourist season 2020 is not only not similar to the past, but is in a state of
uncertainty, spontaneous — self-organized and ineffective. It is also related to domestic and international
routes, including air travel. Due to the closure of borders, the movement of aircraft was suspended.
According to the latest estimates of the International Air Transport Association (IATA), the industry's
losses could reach $ 113 billion due to the fact that EU countries have closed international borders
indefinitely. For example, the Hungarian airline Wizz Air from March 11 reduced the number of flights to
Italy from 6 to one flight per week. Since the beginning of March, Lufthansa has canceled 7.100 flights in
Europe, mostly from Germany to Italy. Flights to Europe and Asia have been suspended in the United
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States. The situation is similar with cruise liners According to Nomura Securities, bookings have
decreased by 60%. All this has affected the redistribution and de facto suspension of international tourist
flows, which in turn has affected the cost of blunders. Tourist trips to the UAE, Turkey, Egypt, Singapore
and Thailand have fallen sharply (by almost 50%).

The impact of these socio-economic restrictions on means of transportation has affected both the
migration processes themselves (mass return of workers to their homeland — about 50 thousand people
returned to Ukraine alone, and the direction of tourist flows. According to the National Bureau of
Statistics from China in 2018 According to VisitBritain, from September 2018 to September 2019,
England was visited by 415,000 Chinese tourists, whose "average check" was £ 1,680, meaning that they
spent three times as much money as others. Thus, England received from a Chinese tourist for 1 year
about 697.2 million pounds.

According to the European Commission, due to the coronavirus, in just two months (March-
April) 250 000 tourists from China did not come to Europe and did not spend about 2 million nights in
hotels. According to OpenTable, in mid-March this year in the world, compared to the same period last
year, bookings have virtually suspended. For example, in Canada 94% of bookings were canceled, in
Germany — 90%, in Britain — 82%, the USA — 84%. During 1 month of 2020, the tourism industry of the
EU countries lost about 1 billion euros.

Due to the spread of COVID-19, it was decided to postpone mega-events such as Euro 2020, the
Olympics in Japan, canceled almost all international events and exhibitions.

Today, COVID-19 has also affected potential consumers of products. They have become
different, with new requirements and priorities for all consumer products and for tourism, in particular. In
the future, radical changes in the global socio-cultural environment will inevitably lead to the formation
of the benefits of organic food, price, quality, product quality and quality of service, will emphasize the
values: priority will be family vacations in the bosom of nature, greening the environment, safety of rest,
live communication, etc.

Today, the pandemic changes the established rules of the socio-cultural environment, adjusts the
moral and ethical principles, sets the rules and adjusts the culture of recreation and leisure. Many travel
services are moving from the real to the virtual space, growing a sense of mutual security. This leads to a
certain limitation at first glance, although at the same time it gives impetus to the creation and search for a
new, non-standard, unstable. What was unthinkable and unacceptable last week, today gave us the
opportunity to prioritize, including in the way, the content of the holiday. Today we have a new attitude
to family recreation, entertainment, set priorities both in life and to those around us.

Unsurprisingly, this will be facilitated by the innovative breakthrough of the digital paradigm, as
a means and tool of remote communication and implementation of both non-production (service) and
production processes. This approach will not affect the efficiency of production, including in the field of
service, but on the contrary, will facilitate a rapid response to decision-making and customer safety.

The current epidemiological situation on a global scale has only emphasized the importance of
innovative technologies and launched new ways to implement the concept of success. If you use all
possible tools, for example, the development of PR — a campaign to present 3D tourist tours, game sites
(tourism), in the near future, online casinos and more. That is, the tourist-consumer will be able to
remotely track a quality, informative and interesting tourist product with an affordable pricing policy. At
the same time not only the way of rest of the client, but also perception and feeling during rest will
change.

The COVID-19 pandemic provides a chance to raise the quality of services to a high level, to
prioritize their provision and quality, to present new concepts and paradigms for solving global problems.

Relationships between different levels, strata of the socio-cultural environment — is a challenge on
the one hand, both the integrity and the emphasis on individuality, in particular, personal and natural.
Because the consumer of tourist services to some extent contributes to the imbalance in the tourist
destination. Therefore, the pandemic, which is quite long in time, gives the opportunity to emphasize,
give preference to a healthy lifestyle, engage in active tourism, give preference to organic food,
emphasize the choice of recreation in the bosom of nature, as well as take care of each other. In the
tourism industry, considerable attention should also be paid to the social environment, the relationship
between the consumer and the seller, within consumers, the local population - the customer and so on.

Thus, the pandemic will be the starting point, the impetus for the implementation of the concept
of success through non-standard solutions and actions, the creation of new tourism products, rethinking
values and needs. At the same time, the natural environment draws our attention to the need to preserve it.
(Due to quarantine measures in the canals in Venice we can see fish, in Madrid there is a tendency to
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reduce the atmosphere of nitrogen oxides, sulfur, carbon dioxide, over China, the US space agency
NASA has confirmed a decrease in nitrogen dioxide, etc.). It is through the virus that we gain the skills to
be responsible for each other.

According to Tsyganov SA, Buntova NV Ukraine's economy does not depend on the
development of tourism (the share of tourism in the country's GDP is 1.54%). may "after zeroing" during
the pandemic of many tourist countries-titans (such as China, Italy, Spain, USA, etc.) to catch up with the
leaders. Such revenge it can make through updating of standards of service, creation of the electronic
register of subjects of tourist activity; rational use of 240 million hryvnias from the State Agency for
Tourism Development provided by the previous government. Ukraine, with the closure of borders, can
also win. According to statistics for 2017, the number of foreign immigrants (14,229,642 people) is twice
less than the number of Ukrainian citizens who went abroad — 26,437,413 people. This in turn will affect
the growth of demand, as restrictions on domestic tourism have not been introduced. However, according
to the rules of conduct of people during quarantine, there are restrictions and/or prohibitions on mass
gatherings and events. Therefore, the state government must develop its own model of domestic tourism
development in quarantine, paying attention to the arrival of summer, summer vacations, mass vacations
and so on.

In our opinion, the first step should be to modernize the country's communications and internet.
At the same time, the fight against the infopandemic and at the same time assigned a protocol of visits to
small and medium-sized tourist sites.

With regard to foreign tourism policy, Ukraine should borrow the experience of Georgia, which
has created special economic zones with a favorable investment climate and conditions for the
development of the tourism business. To present tourist Ukraine first of all as safe, from the point of view
of sanitary-epidemiological and military-political situations. Emphasize the uniqueness of the natural
heritage and the quality of the tourist product.

Conclusions. Infectious disease — coronavirus, the scale of its defeat and the geography of its
spread led to the pandemic COVID-19. This phenomenon in the 20s of the XXI century. contributed to
the emergence of concomitant pandemics: info-, and tour-. The infopandemic manifested itself in the
initial misinterpretation of the phenomenon of the infection itself and the rules of conduct in society of
infected and uninfected persons. Thurmandemia arose as a result of monetary and logistical collapse
against the background of the sanitary-epidemiological situation on a global scale. Recipient countries
such as the United States, China, Italy, Spain, and others, which have occupied leading positions in the
world tourism market, have received an international taboo for an indefinite period in the development of
the tourism business. A significant number of travel companies in these and other countries have gone
bankrupt, and their image as "COVID-19 outbreak centers" will be their calling card for a long time to
come. The death toll has risen more than 200,000 as of April 2020, and a second outbreak of Harbin's 10
million infection could lead to a new, more powerful wave of pandemics in the world, which is likely to
last until the end of spring 2021 and take away from represent at least 1 million victims.

Countries whose economies do not depend on the development of the tourism market, represented
by Ukraine, may take the opportunity to give a new impetus to the development of domestic tourism
against the background of the socio-economic crisis and military-political conflict. One of the popular
types will be active and ecotourism.

Suggestions for discussion.

1. Create a Guarantee Fund in tourism, which will help overcome the consequences of unsold
package trips and vacations.

2. Reduce the concession fee by 20% or 50% for tourism businesses, while reducing the price of
rental items in the same manner.

3. Emphasize charter flights to the country of foreign tourists, create their safety conditions

Chnucok sukopucmanux odxcepen
1.Bopotr0a 3 koponasipycom. URL: http://icps.com.ua/yak-boryutsya-z-covid-19-u-sviti-varianty-uryadovykh-rishen/
2. iz ypsimy. URL: https://www.stlouisfed.org/from-the-president
3. EnextponHa TypucTHYHO-iH(popManiiiHa cuctema bonrapii. URL: http://www.tourism.government.bg/bg
4. Kanynpkuii 1., KoBanscbka JI. Po3BUTOK Typu3my B yMOBax (hiHAHCOBO-EKOHOMIYHOi HECTaOUTLHOCTI Ta BOEHHO-TIONITHYHOTO KOHQIIIKTY B
VYxpaiui // l'eoepaghiss ma mypusm, K., 2015. — Bum. 33. — C. 19-29
5.Kapnenko 1. O. Omimesceka 0. A. BrumB TypusMy Ha €KOHOMIKY aepxkaBu //Mamepianu naykoeoi xongepenyii «Monodi nayxoeyi —
eeocpaghiuniu  Hayyiy 27 — 28 ocoemmusi. KuiB: KuiBcbkuii HamioHanmbHuil yHiBepcuterT imeni Tapaca IlleBuenka, 2006. URL:
http://skole.com.ua/uk/papers/13-turizm/34-turizm-ekonomika.html
6.Koponasipyc B mudpax: sk 3MiHmmacs citopa exonomika. URL: https://www.bbc.com/ukrainian/features-51994936/ Jlata oHoBnenHs 23
Oepesns 2020
7.Koponasipyc: ckinbku Brpadae Typusm. URL: https://www.bbc.com/ukrainian/features-51870285
8. Koponagipyc: ckinbku Brpagae Typusm. URL:  https://www.bbc.com/ukrainian/features-51870285

9



Teozpaghis ma mypusm

9. MixxHapoaHa acouianis aBiauiiinoro tpancnopty. URL: https://www.bbc.com/ukrainian/features-51870285

10. MinictepctBo po3Butky PecmyOmiku Ilomepma. URL:  https:/www.prawo.pl/biznes/program-1000-plus-dla-hoteli-zapowiedz-minister-
emilewicz,499204 . html

11. Miunraucekuii dpakynaster. URL: https://michiganross.umich.edu/faculty-research/faculty/richard-bagozzi

12. Haiibinsm cMepToHOCHI manaemii B ictopii. URL: https://www.radiosvoboda.org/a/30493269.html

13. Hauionansre 6topo cratuctuku Kuraro National Bureau of Statistics, China - NBS-CN

14. Copoka 1. B. BrumiB CcBiTOBOi €KOHOMIYHOI KpH3H Ha PO3BHTOK MIDKHApOAHOTO TYPHCTHYHOro Oi3Hecy. // Bicnux Xapriecvkoeo
Hayionanvrozo yHigepcumeny imeni B. H. Kapasina. Cepis : Exonomiuna, 2010. -Ne 911. — C. 223-230.

15. Craructuka. Yxpaina. Typusm. URL: http://www.ukrstat.gov.ua/

16. CyoBenuii  ypsmy  Ilompmi. URL: https://www.prawo.pl/prawo/odwolany-wyjazd-rzad-i-branza-turystyczna-zachecaja-do-
zmiany,499510.html

17. Typu3m «3axBOpiB» Ha KOpOHaBipyc: peliciB MeHmiae, minu nagarotb. URL:  https://www.ukrinform.ua/rubric-tourism/2888482-turizm-
zahvoriv-na-koronavirus-rejsiv-mensae-cini-padaut.html nata onosnensst 03.03.2020

18. Typmusm B bosnrapii. URL: http://www.tourism.government.bg/bg Jlata onosnernus 21.03.2020

19. Typmswm B Itamii. URL: https://nv.ua/ukr/opinion/koronavirus-i-turizm-yak-ukrajini-vryatuvati-industriyu-ostanni-novini-50075544.html

20. Ycoickun I'. Ouepku ucropuu poccuiickoro typusma. CII6.: I'epaa, 2000. — 224 c.

21. Iuranos C.A., ByaroBa H.B. Po3BHTOK MDKHApOIHUX TypUCTHYHHX IOCIYT SIK BaXXIMBA JOMIHAHTA €KOHOMIYHOTO 3pOCTaHHS //Axmyanvhi
npobaemu mixcnapooux eionocun, 2019. — Bum. 139. — C. 80-92. URL: file:///C:/Users/User/Desktop/3715-13624-1-PB%20(1).pdf

22. Huranos C.A., BynroBa H.B. Po3BHTOK MKHAPOJHUX TYPUCTHYHHUX ITOCIYT K BaXXJIMBA JOMiHAHTA CKOHOMIUHOTO 3pOCTaHHs //AKmyanvii
npobaemu migicHapoonux eionocu, 2019. — Bum. 139. — C. 80-92

23. American Airlines extends flight suspensions to Hong Kong and mainland China amidst coronavirus. URL:
https://abcnews.go.com/International/coronavirus-infects-residents-floors-apartment-building-raising-fears/story?id=68902774

24. 11 contagio nel mondo, paese per paese. URL:
https://1ab24.ilsole24ore.com/coronavirus/?fbclid=IwAR 1sFG9GSQ438sN4nYbEkVp5M6G1aY 1zOSjeRs 1y-
uT_fSLupZYpPNO7srE#menu_anchor nata onoBieHHs

25. Kovalska L, Tkachenko T, Kovalska A. Methodological bases of mechanism of creation of image of national tourism product in
globalization conditions //Iipcoka wixona ykpaincokux Kapnam, 2018. — Ne 19. — C. 103-109

26. Kovalska L. V., Tkachenko T. I., Kovalska A.R. Analysis of tourist-resourcing potential of Ukraine (practical aspect). //Kapnamcokuii kpail.
IBano-®pankiscek, 2018. — C. 132-142.

27. Kovalska L., Shchuka H., Mikhailuk A., Zagnibida R., Tkachenko T. Development of tourism is in the epoch of economically-politically
reforms and war in Ukraine Journal of Geology, Geography and Geoecology. — Vol 29 — No 1 (2020) — p. 94 — 101

28. LondonLovesBusiness. URL: https://londonlovesbusiness.com/chinese-scientists-reveal-true-cause-of-coronavirus-outbreak-in-wuhan.

29. OpenTable BpouroBanns Homepis. URL: https:/www.opentable.com/

30. Tkachenko T., Kovalska L. E-tourism, as display of dominant criterionofmoderntourism-operating: relevantprovisions, tools, use //Yaconuc
coyianbHo-eKOHOMIYHOI 2eocpaghii: MikperioH. 30. Hayk. npaipk. Xapkis, XHY imeni B.H. Kapa3ina, 2017. — Bum. 23 (2). — C.19-22.

31. VisitBritain kpainu-gonopu typucris. URL: VisitBritain trade.visitbritain.com/ru /whats-new

32. Yancheva, Krassimira & Dyankov, Todor & Rakadziyska, Svetla. (2016). Bulgaria-Tourism Higher Education Bulgaria's CONTRIBUTION
for Tourism Higher Education (chronological review, evaluation, recommendations)

References
1. American Airlines extends flight suspensions to Hong Kong and mainland China amidst coronavirus (no date). Retrieved from
https://abcnews.go.com/International/coronavirus-infects-residents-floors-apartment-building-raising-fears/story?1d=68902774.
2.BBC NEWS (16.03.2020) Coronavirus: how much tourism is losing Retrieved from https://www.bbc.com/ukrainian/features-51870285.
3. Coronavirus control (no date). Retrieved from.
4.Coronavirus in numbers: how the world economy has changed (23.03.2020). Retrieved from https://www.bbc.com/ukrainian/features-
51994936.
5. Electronic tourist information system of Bulgaria (no date). Retrieved from http://www.tourism.government.bg/bg.
6. Government action (undated). Retrieved from https://www.stlouisfed.org/from-the-president.
7.Hromadske (20.01.2020) In 2019, Spain was visited by a record number of tourists https://hromadske.ua/posts/u-2019-roci-ispaniyu-vidvidala-
rekordna-kilkist-turistiv.
8.11 contagio nel mondo, paese per pasese (bez dati). Retrieved from
https://lab24.ilsole24ore.com/coronavirus/?fbclid=IwAR 1sFGIGSQ438sN4nYbEkVpSM6GlaY 1zOSjeRs1y-
uT f5LupZYpPNO7srE#menu_anchor.
9.International Air Transport Association (undated). Retrieved from https://www.bbc.com/ukrainian/features-51870285.
10. Kalutsky I., Kovalska L. Development of tourism in conditions of financial and economic instability and military-political conflict in
Ukraine // Geography and Tourism, 2015. Issue. 33. P. 19-29 (in Ukraine).
11. Karpenko L1.O., Olishevska Yu. A. Influence of tourism on the economy of the state / Proceedings of the scientific conference "Young
scientists - geographical science" October 27 - 28. Kyiv: Taras Shevchenko National University of Kyiv, 2006 (undated). Retrieved from
http://skole.com.ua/en/papers/13-turizm/34-turizm-ekonomika.html,
12. Kovalska L., Shchuka H., Mikhailuk A., Zagnibida R., Tkachenko T. Development of tourism is in the epoch of economically-politically
reforms and war in Ukraine Journal of Geology, Geography and Geoecology. Vol 29 No 1 (2020) 94 - 101 (in Ukraine)
13. LondonLovesBusiness (no date). Retrieved from https://londonlovesbusiness.com/chinese-scientists-reveal-true-cause-of-coronavirus-
outbreak-in-wuhan.
14. Michigan Faculty (no date). Retrieved from https://michiganross.umich.edu/faculty-research/faculty/richard-bagozzi.
15. Ministry of Development of the Republic of Poland (undated). Retrieved from https://www.prawo.pl/biznes/program-1000-plus-dla-hoteli-
zapowiedz-minister-emilewicz,499204.html.
16. National Bureau of Statistics of China (undated). Retrieved from National Bureau of Statistics, China - NBS-CN.
17. NV (no date). Tourism in Italy Retrieved from https://nv.ua/ukr/opinion/koronavirus-i-turizm-yak-ukrajini-vryatuvati-industriyu-ostanni-
novini-50075544 html.
18. OpenTable (no date). Room reservation. Retrieved from https://www.opentable.com.
19. Radio Svoboda (March 17, 2020). The deadliest pandemics in history Retrieved from https://www.radiosvoboda.org/a/30493269.html.
20. Soroka L.V .The impact of the global economic crisis on the development of international tourism business. //Bulletin of VN Karazin Kharkiv
National University. Series: Economic, 2010. Ne 911. S. 223-230 (in Ukraine).
21. Statistics. Ukraine (no date). Tourism. Retrieved from http://www.ukrstat.gov.ua.
22. Subventions of the Government of Poland (undated). Retrieved from https://www.prawo.pl/prawo/odwolany-wyjazd-rzad-i-branza-
turystyczna-zachecaja-do-zmiany,499510.html,
23. The-Village (no date). Most popular countries: top 10 destinations for tourists Retrieved from https://www.the-
village.com.ua/village/business/news/276235-naypopulyarnishi-krayini-top-10-napryamkiv-dlya-turistiv.
24. Tourism in Bulgaria (21.03.2020). Retrieved from http://www.tourism.government.bg/bg.

10


http://icps.com.ua/yak-boryutsya-z-covid-19-u-sviti-varianty-uryadovykh-rishen/

Teozpaghis ma mypusm

25. Tourism is «sick» of the coronavirus: flights are declining, prices are falling (03.03.2020). Retrieved from https://www.ukrinform.ua/rubric-
tourism/2888482-turizm-zahvoriv-na-koronavirus-rejsiv-mensae-cini-padaut.html.

26. Tsiganov SA, Buntova NV Development of international tourist services as an important dominant of economic growth // Actual problems of
international relations, 2019. Issue. 139. S. 80-92 (no date). Retrieved from file: /// C:/ Users / User / Desktop / 3715-13624-1-PB% 20 (1) .pdf.
27. Ukrinform (15.08.2020). The number of people infected with coronavirus in the world has exceeded 21.3 million. Retrieved from
https://www.ukrinform.ua/rubric-world/3081720-u-sviti-kilkist-infikovanih-koronavirusom-perevisila-2 1 3-miljona-osib.html.

28. Ukrinform (16.02.2020). The coronavirus outbreak began in a scientific laboratory in Wuhan. Retrieved from
https://www.ukrinform.ua/rubric-world/2877472-spalah-koronavirusu-pocavsa-u-naukovij-laboratorii-mista-uhan-zmi.html.

29. UNWTO (no date). Retrieved from https://www.unwto.org/ru.

30. Usyskin G. Essays on the history of Russian tourism. SPb .: Gerda, 2000. 224 p. (in Russia).

31. VisitBritain (no date). Tourist donor countries. Retrieved from https:// VisitBritain trade.visitbritain.com/ru/whats-new.

32. Yancheva, Krassimira & Dyankov, Todor & Rakadziyska, Svetla. (2016). Bulgaria-Tourism Higher Education Bulgaria's contribution for
Tourism Higher Education (chronological review, evaluation, recommendations) (in Bulgaria).

Haoiviwna oo pedxonezii 19.03.2021

11



Teozpaghis ma mypusm
3MICT

1. TEOI'PA®DIA PEKPEAL[If TA TYPU3MY: TEOPETHUYHI TA IIPUKJIAJHI ITHTAHHA
Kosanvcvka JI.B., Yopua JI.B., ll]yka I'Il., Ilonvosa JI.B., Muxaunox B.B. BIUINB COVID-19
HA TYPU3M-2020
Mawixa I'B., Huu T.B. COLIAJIbBHO-EKOHOMIUHI BEKTOPU PO3BUTKY TYPUCTHUYHOI
CD®EPU KAPITATCBKOI'O PEI'IOHY B YMOBAX IMAHJEMIi COVID-19
Honuncoxa O.0. 3ACTOCYBAHHS COLIJAJIbHUX THTEPHET-MEPEX TA IHTEPHET-BJIOT'IB
Y IPO®ECIMHIN MIATOTOBLI MAMBYTHIX TYPUCTIB
Cusax O.0. BIJIOBPAXXEHHS IIEPCIIEKTHMB PO3BUTKY PEKPEALIII TA TYPHM3MY HA
[IPUKOPJIOHHUX TEPUTOPISIX VYKPAIHU TA TIOJIbIII B IHTEIPOBAHIM CTPATETII
[IPOCTPOBOI'O PO3BUTKY
Crabapa P.M., Xyooba B.B. AKAJIEMIYHA MOBUIBHICTh SK UYMHHUK PO3BUTKY
OCBITHIX ITOJIOPOXEM B YKPAIHI

II. AKTYAJIbHI ITPOBJIEMHU CYCIIIJIBHOI TEOTPA®II TA KPAIHO3HABCTBA
Konomyxa 1.0., Konomyxa O.B. TIOBITPSIHUM TPAHCIIOPT $K OB'€KT CYCIIUIBHO-
TEOI'PAGIYHOI'O JOCIIIXKEHHA
Kanvxko A.J[, Menvniiuyx M.M., Menvnitiuyx M.M., Axmedos b.M., AHpomenxo O.B.
CIIbCBKOI'OCITOAAPCBHKA OCBOECHICTH 3EMEJIb BOJIMHCBHKOI OBJIACTI

11 [IPUPOJ/[HUYA I'EOI'PA®IA: TEOPIA TA IIPAKTHKA
Nadirov M.A. ECOGEOGRAPHICAL RISKS AND ANTHROPOGENIC TRANSFORMATION OF
GEOSYSTEMS ON THE COASTAL PLAIN OF CASPIAN SEA

ITHOOPMALIA ITPO ABTOPIB

CONEPKAHUE

1. 'EOI'PA®HA PEKPEAIIUU U TYPU3MA: TEOPETUYECKUE U [IPAKTUHYECKHUE
BOIIPOCAKI

Kosanvcxaa JI.B., Yopuas JLB., llyka I'Il, Ilonesas JI. B., Muxainiox B.B. BIIUSHUE
COVID-19 HA TYPU3M-2020
Mashika H.V., Nych T.V. SOCIO-ECONOMIC VECTORS OF TOURIST SPHERE DEVELOPMENT
OF THE CARPATHIAN REGION IN THE CONDITION OF THE COVID-19 PANDEMIC
Jonunckas 0O.0. HUCIIOJB30BAHUE COIIMAJIBHBIX WHTEPHET-CETEM W WHTEPHET-
BJIOI'OB B I[TPO®ECCUOHAJIbHON [MOJATOTOBKE BYAYIIUX TYPUCTOB
Cusax 0O.0. OTOBPAXEHME IIEPCIIEKTUB PA3BUTUS PEKPEALIMU U TYPU3SMA HA
[IPUTPAHUYHBLIX TEPPUTOPUIX VKPAMHBLI U TIOJILIIM B WHTEIPUPOBAHHOM
CTPATEI'MU ITPOCTPAHCTBEHHOI'O PAZBUTU
Ckabapa P.M., Xyooba B.B. AKAIIEMUYECKAS MOBUJIbBHOCTb KAK ®AKTOP PA3BUTHUA
OBPA3OBATEJILHIX TYTELIECTBUN B YKPAUHE

II. AKTYAJIBHBIE ITPOBJIEMbI OFIJECTBEHHOU 'EOT'PADHH U CTPAHOBEJEHMA

Konomyxa MH.A., Konomyxa A. B. BO3JVIIHBIH TPAHCIIOPT KAK OBBEKT
OBLJECTBEHHO-TI'EOI'PAOUYECKOI' O UCCJIEJJOBAHUA

Kanvxko AJ]., Memvnuiivyx M.M., Menvuutiuyxk M.M., Axmedose bBb.M., *pomenxo O.B.
CEJIbCKOXO3SMCTBEHHA 1 OCBOEHHOCTD 3EMEJIb BOJILIHCKOM OBJIACTU

1ll. ECTECTBEHHAA I'EOI'PA®UA: TEOPUA U IIPAKTUKA
Nadirov M.A. ECOGEOGRAPHICAL RISKS AND ANTHROPOGENIC TRANSFORMATION OF
GEOSYSTEMS ON THE COASTAL PLAIN OF CASPIAN SEA

HHDPOPMALIUA OF ABTOPAX

69

12

22

29

38

44

52

59

66

12

22

29

38

44

52

59

66



Teozpaghis ma mypusm
LIST OF CONTENTS
1. GEOGRAPHY OF RECREATION AND TOURISM: THEORETICAL AND APPLIED ISSUES

Kovalskaya L.V., Chorna L.V., Shchuka H. P., Polova L.V., Mykhailyuk V.V. IMPACT OF
COVID-19 ON TOURISM 2020

Mashika H.V., Nych T.V. SOCIO-ECONOMIC VECTORS OF TOURIST SPHERE DEVELOPMENT
OF THE CARPATHIAN REGION IN THE CONDITION OF THE COVID-19 PANDEMIC

Dolynska O.0. APPLICATION OF SOCIAL INTERNET NETWORKS AND INTERNET BLOGS IN
PROFESSIONAL TRAINING OF FUTURE TOURISTS

Syvak O.0. REFLECTION OF PROSPECTS OF RECREATION AND TOURISM DEVELOPMENT
IN THE BORDER TERRITORIES OF UKRAINE AND POLAND IN THE INTEGRATED SPATIAL
STRATEGY

Skabara R.M., Khudoba V.V. ACADEMIC MOBILITY AS A FACTOR IN THE DEVELOPMENT
OF EDUCATIONAL TRAVEL IN UKRAINE

1I. CURRENT PROBLEMS OF SOCIAL GEOGRAPHY AND COUNTRY STUDIES

Kolotukha 10., Kolotukha O.V. AIR TRANSPORT AS OBJECT OF SOCIAL AND
GEOGRAPHICAL RESEARCH

Kalko A., Melniychuk M., Melniychuk M., Akhmedov B., Yaromenko O. AGRICULTURAL
DEVELOPMENT OF LANDS OF VOLYN REGION

1Il. NATURAL GEOGRAPHY: THEORY AND PRACTICE

Nadirov M.A. ECOGEOGRAPHICAL RISKS AND ANTHROPOGENIC TRANSFORMATION OF
GEOSYSTEMS ON THE COASTAL PLAIN OF CASPIAN SEA

INFORMATION ABOUT AUTHORS

70

12

22

29

38

44

52

59

66






HaykoBe Buganss

I'EOT'PA®IA TA TYPU3M

HayxkoBuii xxypHai 3acHoBanuii y 2007 p.

Bunyck 61

JlaBoparopist reoiHpopMaIlii Ta TypuU3My
Kaeapu KpaiHO3HABCTBA Ta TYPU3MY
reorpaiyHoro GpaxKyabTeTy
KuiBcbkoro HaiioHanabHOTO yHiBepcuTeTy iMeHi Tapaca [lleBuenka
Kwuis, npocniekr I mymkoBa, 2-a, k.318

[MTianucano go npyky 22.04.2021. ®opmar 60x84/8 Iamip odc.
I"apuitypa Times New Roman. [Ipyk odcetnuii. Ym. — apyk. apk.5,87.
OO6:.- Bua. apk. 5,9. Hakmnazn 100. 3amoBnenns Ne 01-0061.

HanpykoBano B TOB «Aunbda-I1IK», M. KuiB, Byn. AHTOHOBHYa 125A
CaigontBo mpo peectpartito JIK 1806



