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клієнт зможе попрацювати, перевірити свою електронну пошту, ознайомитися з 
новинами або поспілкуватися зі своїми друзями в мережі Інтернет. 

Інтерактивне меню стало сполучною ланкою між відвідувачами і 
рестораторами, і дало адміністрації ресторанів в стислі терміни редагувати своє 
меню та вносити до нього нові страви. Гості закладу при виборі страв можуть 
побачити вартість замовлення, підібрати з карти вин ресторану вино, за ціною, 
букетом, регіоном, роком, а потім підібрати до нього страви з представленого 
меню; підрахувати калорійність обраних страв [1]. 

Інтерактивні ресторани мають свою унікальну концепцію та ідею, 
інтерактивні панелі у кожного ресторану реалізовані зовсім по-різному, але всі 
вони відрізняються від звичних для нас класичних закладів. Тому, 
інтерактивний ресторан – це заклад майбутнього з великим попитом та успіхом 
серед інших закладів ресторанного господарства. 
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TOURIST DEMAND AND SUPPLY IN TRANSCARPATHIA 

 

Introduction. In the last one or one and a half decades significant changes have 

taken place in the system of tourism of Transcarpathia, also concerning its regulation, 

and the internal demand started to develop. Tourism has become a stable income 

source of the budget, ensuring a direct return of 1.5-1.6 per cent and an indirect return 

of 9 per cent for the country’s GDP. Even though the development of the tourist 
industry was hindered by several powerfully emerging problems, such as the 

economic crisis of 2008–2009 or the negative sequels of 2013–2015 political, 



11 

 

economic and military events in the state. The aim of the present study is to reveal the 

most important changes in the tourism of Transcarpathia and also to mark out the 

directions and steps of its development. 

Main results of the research. Quantifying the tourist traffic of Transcarpathia 

we have to face the same rather extreme data that are commonly typical for the all-

Ukrainian tourism. In the last decade the Transcarpathian State Administration 

Office’s Department of European Integration and Tourism transmits data on the 
tourism of the county. These data represent the “total” tourist traffic of the region, but 
indices of the ‘grey’ and ‘black’ economy connected to tourism make up a fairly high 
share both in the country and in Transcarpathia. The official tourist turnover of 

Transcarpathia reached as high as 355 000 persons in 2013, but various estimations 

suggest the real number to be closer to 500 000-600 000 persons. The unregistrable 

traffic mainly covers the participants of ‘self-organized’ and rural tourism, or trips 
organized by friends and relatives (Hoblyk-Markovych, 2010; Bergkhauer – Fodor, 

2014; www.altu.com.ua). 

The touristic services are provided by 392 institutions of the county. Their 

number has increased by 119 in the last few years (2004–2013) and at present they 

are able to assure the simultaneous reception of 21 000 tourists in the high season. 

Besides the headway of the private business it is typical that presently the foreign 

capital owns only an evanescent share (2 per cent) of the local market, what is 

explainable primarily by the specific investment milieu in the country (Sochka, 2007; 

www.carpathia.gov.ua). 

According to a statement by the county office of statistics in 2013 only 20 000 

(!) tourists and 1 800 000 (!) excursionists were officially served out by touristic 

enterprises and travel agencies in Transcarpathia. Though data registration has 

notably changed during the last years there is a well observable fluctuation in the 

touristic demand. 

In the last few years tourists who have visited Transcarpathia traveled primarily 

aiming at rest and recreation (94 per cent in 2012). Earlier, until the turn of the 

millennium a remarkable share of outward tourists traveled on official and business 

issues (31.5 per cent in 1999), respectively with other purposes (44 per cent (!) in 

1999). This can be explained by the fact that the role of travel agencies and tour 

organizers has changed. For the time being their services are restricted to fulfilling 

‘real’ touristic tasks. The so called ‘cost-of-living’ tourism and organized outward 
journeys, that were typical earlier, have well lost their significance. As a negative 

increment of this process, after the turn of the millennium a remarkable setback in the 

turnover of travel agencies and tour organizers came forward. Apart from the 

mentioned processions we should also notice the period between 2004 and 2005, 

when the Law of Tourism was screwed, e. g. increasing the sum of the caution 

http://www.carpathia.gov.ua/
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money; another heavy decrease was caused by introducing the Schengen visa by the 

European Union which had a negative affect chiefly on the international tourist traffic 

(Bergkhauer, 2012; Закарпаття – Санаторії та туризм 2006; 2013; 

www.uz.ukrstat.gov.ua). 

In the last decade one can observe a significant increase in the capacity and 

guest traffic of commercial quarters in Transcarpathia. Guests on average spend 2.8 

room nights in commercial quarters of Transcarpathia. It is typical that 53-57 per cent 

of tourists stay in the two big cities of the county – Uzhhorod and Mukacheve. The 

city of Uzhhorod covers 38-42 per cent of Transcarpathia’s traffic by itself. We can 

also consider high the proportion of Mukacheve (15 per cent), Berehove (13 per 

cent), the Rakhiv district (7.6 per cent) and the Uzhhorod district (5.4 per cent) 

(Закарпаття – Санаторії та туризм 2013). 

 
Figure 1. Distribution of the number of commercial quarters and room nights spent in 

them by districts (2012) 

Source: Закарпаття – Санаторії та туризм 2013; www.uz.ukrstat.gov.ua 

 

Conclusions. In the last one or two decades the tourist industry of 

Transcarpathia has gone through a remarkable change. The character of services is 

shifting: the tourist entrepreneurs offer services related to “real” tourism, the supply 
of hotels and other commercial quarters has broadened, the position of the region has 

strengthened within the tourist industry of Ukraine. Problems that occur statewide in 

tourism, the impact of the previous and current economic crisis are well perceptible 
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in the county. The role of Transcarpathia on the internal market of tourism is 

predicted to rise in the close future. With the stabilization of the present crisis in 

internal affairs there is a chance to step forward also on international level. 
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