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INTRODUCTION

Relevance of research. The main trends in the development of the economy
over the last period show that at the same level as the modern material and technical
base, the results of the companies' activities are also significantly influenced by the
intangible components of the enterprise. Such an object 1s goodwill, which is an
asset inseparable from the company's potential, which is used in its financial
activities, is able to bring it additional profit and is a unique feature of the company.

Goodwill is one of the fundamentally new objects that appeared in its theory
and practice at the stage of formation and development of market relations in
Ukraine. That is why the question of the basic principles of its recognition and
evaluation as an economic and specific category becomes particularly relevant.

The most detailed information about the peculiarities of the goodwill
evaluation process was reflected in the scientific developments of domestic
scientists: M. Bondar. [3], E. Brykharov[4], L.Volynets [6], L.Gots [12-13], A.
Korchemlyuk [25], S. Legenchuk [29], V. Podolna [41], Popova A. [43], H.
Umantsiv [60-61], O. Khortyuk [63] and others.

Taking into account the work of Ukrainian and foreign experts on the
evaluation of the value of goodwill, it should be stated that the organizational and
methodological issues related to the formation of a transparent and accessible
database of important information about goodwill have not found a clear solution
and require more detailed research. The relevance, scientific-theoretical and
practical significance, lack of elaboration of the issues of goodwill valuation
determined the choice of the topic, its structure and content.

The purpose of the study is to investigate the theoretical and practical
aspects of goodwill valuation and to consider possible ways of improvement.

Based on the above, the following tasks were set and solved in the work:

- consider the economic and legal characteristics of goodwill as an object of

assessment;



- outline the criteria for the classification of goodwill for the purposes of its
evaluation;

- to investigate the features of recognition and valuation of goodwill;

- to determine the optimal methods of evaluating goodwill;

- to consider proposals for improving the valuation of goodwill.

The object of the study is goodwill as an intangible asset of a business entity
and the peculiarities of its measurement.

The subject of the research is a set of theoretical, methodical and practical
issues related to the evaluation of goodwill on the example of “TSK-85” LLC. The
enterprise is an independent economic statutory entity and is a legal entity; it carries
out production, commercial and other economic activities that do not contradict the
current legislation and the charter of this enterprise with the purpose of obtaining
profit. The main activity of the enterprise is international freight transportation.
"TSK-85" LLC has a fleet of 12 international-class trucks. Location of the enterprise.
Uzhhorod district, village Mynai, str. Svobody, 5.

Research methods. A complex of complementary research methods was used
to solve the identified tasks and achieve the goal: observation, systematization,
methods of system analysis, and methods of comparative and direct structural
analysis.

The scientific novelty of the obtained results lies in the systematization and
clarification of theoretical provisions and the development of practical
recommendations aimed at improving the methodology for estimating the value of
goodwill in the conditions of informational changes.

The practical significance of the research results lics in the development
of reasonable recommendations for improving the valuation of goodwill, which will
contribute to the growth of financial management efficiency by increasing the
reliability and reality of information provision. The recommendations and proposals
outlined in the work are aimed at being used in the practical activities of business

entities in the industry.



Research information base. In the research process, the scientific works of
domestic and foreign economists on the theory, methodology and organization of
economic analysis were used; legislative and regulatory acts that regulate the
activities of enterprises in Ukraine; recommendations, regulations and standards;
scientific and methodical literature; materials of periodicals, etc.

The structure of the work includes an introduction, three sections,
conclusions, a list of used literature, and appendices.

The first chapter highlights the essence and main approaches to determining
goodwill, presents methods of its assessment and characterizes goodwill as a
functional component of the enterprise's business reputation.

In the second section, the general characteristics of the investigated enterprise
- LLC "TSK-85" are given; the activity of the enterprise and its business reputation
were evaluated according to the main indicators of the financial condition; goodwill
was assessed and strategic opportunities and prospects for innovative development
and improvement of the company's business reputation were determined.

In the third chapter, the conceptual principles of the formation of the
mechanism for improving the business reputation (goodwill) of the enterprise are
defined, an innovative project is proposed to increase the work efficiency and
business reputation of TSK-85 LLC , and innovative ways of improving its business

reputation are outlined by promoting the enterprise brand.

10



BEVEZETES

A Kkutatas relevancidja. A gazdasag fejlédésének az elmult idészak fobb
tendenciai azt mutatjak, hogy a korszerli anyagi-technikai bazissal azonos szinten a
vallalkozéasok tevékenységének eredményét jelentdsen befolyasoljak a vallalkozas
immaterialis 6sszetevoi is. Ilyen targy a goodwill, amely a vallalat potencialjatol
elvalaszthatatlan eszk$z, amelyet a pénziigyi tevékenységében hasznosit, tobblet
profitot képes hozni, ¢s a tarsasag egyedi jellemzoje.

A goodwill az egyik alapvetden 0 targy, amely elméletében és gyakorlataban
megjelent az ukrajnai piaci kapcsolatok kialakulasanak és fejlodésének szakaszaban.
Ezért valik kiilonosen idOszeriivé a gazdasagi és sajatos kategoriaként valo
elismerésének ¢s értekelésének alapelveinek kérdése.

A goodwill értékelési folyamat sajatossagairél a legrészletesebb
tajékoztatasak a hazai tudosok tudomanyos fejleményeiben tiikrézodtek: MI Bondar.
[3], Brykharov EI [4], LO Volynets [6], LM Gots [12-13], Korchemlyuk AI [25],
Legenchuk S.F. [29], Podolna V. [41], Popova A. [43], Umantsziv H. [94], Khortyuk
0. [63] ¢és masok.

Figyelembe véve ukran ¢€s kiilfoldi szakértok munkajat a goodwill értékének
¢értékelésével kapcesolatban, meg kell allapitani, hogy a goodwillre vonatkozo fontos
informaciok atlathatdo és hozzaférheté adatbazisanak kialakitasaval kapcsolatos
szervezeti és modszertani kérdések nem taldltak egyértelmii megoldast. Es
részletesebb kutatast igényelnek. A goodwill értékelés kérdéseinek relevancidja,
tudomanyos-elmeleti €s gyakorlati jelentosege, kidolgozatlansaga hatarozta meg a
témavalasztast, annak szerkezetét és tartalmat.

A tanulmany célja a goodwill ertékelés elmeleti és gyakorlati
szempontjainak vizsgalata, valamint a javitas lehetséges modjainak mérlegelése.

A fentiek alapjan a kovetkezd feladatokat tiiztiik ki és oldottuk meg a
munkaban:

- mérlegeli a goodwill gazdasagi és jogi jellemzdit;

11



- felvazolja a goodwill mindsitésének ismérveit értékelése ceéljabol;

- a goodwill megjelenitésének ¢s értékelésének jellemzoinek vizsgalata;

- a goodwill értékelésének optimalis mddszereinek meghatarozasa;

- javaslatokat mérlegelni a goodwill értekelésének javitasara.

A vizsgalat targya a "TSK-85" LLC. A vallalkozas 6nalldé gazdalkodoé jogi
személy ¢€s jogi személy, nyereségszerzés celjabol termeld, kereskedelmi és egyéb
gazdasagi tevékenységet folytat, amely nem litkozik a hatalyos jogszabalyokba és a
vallalkozas alapszabalyaba.

A vallalkozas {6 tevékenysége a nemzetkozi arufuvarozas. A "TSK-85" LLC
flottaja 12 nemzetkozi osztalyu teherautobol all. A vallalkozas helye. Ungvari jaras,
Minai falu, u. Svobodi, 5.

A kutatas targya a goodwill értékelésével kapcsolatos elméleti, modszertani
¢és gyakorlati kérdések 0sszessege.

Kutatasi modszerek. A feltart feladatok megoldasahoz ¢s a cél eléréséhez
egymast kiegészitd kutatasi modszerek komplexét alkalmaztuk: megfigyelést,
rendszerezést, rendszerelemzési modszereket, 0Osszechasonlitdé ¢és kozvetlen
szerkezetelemzesi modszereket.

A kapott eredmények tudomanyos djdonsaga az elméleti rendelkezések
rendszerezésében, pontositdsa ban és gyakorlati ajanlasok kidolgozasaban rejlik,
amelyek célja a goodwill értékbecslésének modszertana az tajckoztatasos valtozasok
koriilményei kozott.

A kutatasi eredmények gyakorlati jelentosége a goodwill értékelésének
javitasat celzd ésszerli ajanlasok kidolgozasaban rejlik, amelyek az
tajekoztatasszolgaltatas megbizhatosdganak ¢s  realitastianak  novelésével
hozzajarulnak a pénziigyi gazdalkodas hatékonysaganak novekedéséhez. A
munkaban felvazolt ajanlasok ¢s javaslatok az iparban tevékenykedd gazdasagi
tarsasagok gyakorlati tevékenységében valo felhasznalasra iranyulnak.

Kutatasi tajékoztatasos bazis. A kutatasi folyamatban a hazai ¢s kiilfoldi

kozgazdaszok a kozgazdasagi elemzés elméletével, moddszertanaval ¢és
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szervezOdesével foglalkoz6 tudomanyos munkait hasznaltdk fel; az ukrajnai
vallalkozasok tevékenységét szabalyozo torvényi €s szabalyozasi tettak; ajanlasok,
eldirasok és szabvanyok; tudomanyos €s mddszertani irodalom; folyoiratok anyagai
stb.

A munka felépitése egy bevezetOt, harom részt, kovetkeztetéseket, a
felhasznalt irodalom jegyzc¢két és a mellékleteket tartalmazza.

Az elsO fejezet kiemeli a goodwill meghatarozasanak lényegét és fobb
megkozelitéseit, bemutatja értékelésének modszereit, valamint a goodwillt a
vallalkozas tizleti hirnevének mitkddésbeli 6sszetevojeként jellemezi.

A masodik részben a vizsgalt vallalkozas - LLC "TSK-85" altalanos
jellemzoit adjuk meg; a vallalkozas tevékenységet és iizleti hirnevét a pénziigyi
helyzet fobb mutatélr alapjan értékelték; Megvizsgaltadk a goodwillt, ¢és
meghataroztak a stratégiai lehetoségeket és kilatasokat az innovativ fejlesztésre €s a
vallalat lizleti hirnevének javitasara.

A harmadik fejezetben meghatarozasra keriilnek a vallalkozas tizleti hirnevét
(goodwill) javitd mechanizmus kialakitasanak elvi alapelvei, innovativ projektet
javaslounk a TSK-85 LLC munkahatékonysaganak és tizleti hirnevének ndvelésere,
valamint innovativ modszereket. Uzleti hirnevének javitisa a vallalati marka

népszertsitésével korvonalazodik.
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Beryn

AKTyaJIbHiCTBh JocaigkeHHsi. OCHOBHI TEH/IEHIII PO3BUTKY €KOHOMIKH 3a
OCTaHHIN mepioJl CcBiAYATh MPO TE, 10 HAa PIBHI CYy4aCHOI MaTeplaJbHO-TEXHIYHOT
0a3u Ha pe3ybTaTH JISIIBHOCTI KOMIIaH1M 1CTOTHHUI BIJTMB MAOTh 1 HEMaTepiaibHI
CKJIQIOBl mignpueMcTBa. TakuM 00'€KTOM € TYIBUI, SIKUM € HEBIIIUIBHHUM Bif
MOTEHIIAY MiIPUEMCTBA AKTUBOM, SIKUH BHUKOPUCTOBYETHCS Y HOTO (piHAHCOBIM
NIATBHOCTI, 31aTHUM MPUHOCUTH HOMY JOJATKOBHM MPUOYTOK 1 € YHIKAJIBHOIO
PHUCOI0 IMiANPHEMCTBA.

I'yABLI € OAHUM 13 MPUHITMIIOBO HOBUX 00’ €KTIB, IO 3’ AIBUJIKCS B ii TEOpii Ta
MPaKTHI[l HA €Tarll CTAHOBIIEHHS Ta PO3BUTKY PUHKOBHUX BITHOCUH B YkpaiHi. Tomy
0CO0IMBOT aKTyaTbHOCTI HA0yBa€ MUTAHHA PO OCHOBHI MPUHIIMIHK 1i BU3HAHHSA Ta
OIIIHKH SIK €KOHOMIYHO1 Ta crielu(iuHOo1 KaTeropii.

Haii6inb1u reransHo iHpopMallisi Ipo 0COOIUBOCTI MPOLECY OLIHKH T'YABLITY
BijjoOpa’)keHa B HAYKOBHMX PO3poOKax BITUM3HAHUX yueHuX: bonmap M. . [3], E.
bpuxapos [4], JI. Bomunens [6], JI. I'on [12-13], A. Kopuemmiok [25], C. Jlerenuyk
[29], B. [Togoneha [41], [Tonosa A. [43], I'. ¥YManuis [60-61], O. Xoprtiok [63] Ta
1H.

bepyuu no yBaru poboTy yKpaiHCBKHUX Ta 3apyODKHHMX €KCIEPTIB 3 OIIHKH
BApPTOCT1 TyJNBiTy, CJiJ] KOHCTATyBaTH, IO OPraHi3aliiHO-METOIWYHI MMHUTAHHS
110710 (popMyBaHHsI PO30POT Ta JOCTYIHOI 0a3M JaHUX BaKIMBOI 1H(QOpMAIIiil PO
TYABLI HE 3HAHIUIM 4YITKOTO BHUPILMICHHS. 1 BHMAaraloThb OUIbII ACTANIbHOTO
NOCIIJIKEHHS. AKTyalbHICTh, HayKOBO-TCOPETUYHA Ta MpPAKTUYHA 3HAYYIIICTH,
HEJIOCTaTHs PO3POOJIEHICTh NMUTaHb OIHKH TY/ABITY 3YMOBWIM BHUOIp TeMH, ii
CTPYKTYPY Ta 3MICT.

Meta podoTH — IOCHIAUTH TEOPETUYHI Ta MPAKTUYHI ACMEKTH OLIHKH
T'YJBUTY Ta PO3MVISHYTH MOJIMBI IIJISIXH 11 BAOCKOHAJICHHA.

Buxoasuu 3 BHUILEBUKIIAJIEHOT0, B po00Ti OyJIM MOCTaBJIeHI Ta BUpilleHi

HaCTYHHi JaBJaHHA:
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- PO3TJSIHYTH €KOHOMIKO-TIPABOBY XapaKTEPUCTUKY TYABLITY 5K 00’€KTa
OIIIHKH;

- OKpEeCIIUTH KpUTepii Knacudikaliii ryIBUTy Juisl I{ijed HOTO OIliHKH;

- JOCJIUTH OCOOJIMBOCTI BU3HAHHSA Ta OIIHKU I'YJBLIY;

- BU3HAYMUTH ONTHUMAJIbHI METOJ/IH OI[IHKH T'yJIBLIY;

- PO3TJISAHYTH IMPOMO3UIIT 100 BAOCKOHAICHHS OIIHKH T'YBLIY.

O06’ekTOM JOCTIZKEHHSI € TYJBUI SK HeMarepialbHUH akTUB cy0’ekra
roCro/IaploBaHHs Ta 0COOJIMBOCTI HOTO OI[IHKH.

IIpeameToM MOCHIKEHHSI € KOMIUIEKC TEOPETUYHHUX, METOJMUYHUX Ta
MpaKTHYHUX MHUTaHb 1100 OIIHKKM ryaBily Ha npukiaaai TOB «TCK-85».
[linnpueMcTBO € CaMOCTIMHMUM CTaTyTHUM CYO'€KTOM TOCHOJAPIOBAHHS 1 €
IOPUIUYHOIO 0CO0010; TPOBAAUTh BUPOOHUYY, KOMEPIIIMHY Ta IHIIY TOCIOAAPChKY
JUSATIBHICTh, 110 HE CYNEPEUYMTh YMHHOMY 3aKOHOJABCTBY Ta CTaTyTy IbOTO
MIIPUEMCTBA, 3 METOH ofep)KaHHA NpuOyTKy. OCHOBHUM BHUIOM MiSUTBHOCTI
ITPUEMCTBA € Mi>kHapo/IH1 BaHTaxH1 nepese3eHHs. TOB « TCK-85» mae B cBoeMy
po3nopaKkeHHl 12 BaHTaXIBOK  MDKHApOAHOro  Kkiacy. PosramryBanHs
iIPHEMCTBA. YIKTOpOACHKUM p-H, ¢.MuHaii , Byn. Ceobonu , 5.

MeToau gociizkeHns. Jjsg BUIICHHS MOCTABICHUX 3aBlIaHb 1 JOCATHCHHS
METH BHKOPHCTAHO KOMIIJIEKC B3a€MOJIONIOBHIOIOUHUX METOJIIB JIOCIIIKEHHS
CIIOCTEPEIKEHHA, CUCTEMAaTH3alllsl, METOAU CHCTEMHOr0 aHali3y, METOAH
MOPIBHSUTLHOTO 1 MMPSMOTO CTPYKTYPHOTO aHami3y.

HaykoBa HOBM3HA OTPMMAaHHUX Pe3yJbTATIB MMOJATac B CUCTEMATH3AIll Ta
YTOUHEHHI TEOPETUUYHUX TIOJIONEHb 1 pOo3poOllll NPAKTHYHMX PEKOMEHJallii,
CIIPAMOBAHUX Ha BJOCKOHAJICHHSA METOJIONIOTIT OLIHKH BapTOCTI Fy/IBUTY B YMOBax
1H(popMaIIfHUX 3MiH.

[IpakTHyHe 3HAYEHHS Pe3yJbTATIB JOC/IIZKEHHSl TOJSrac B po3pooin
OOIPYHTOBAHMX PEKOMEHJAIIM 110/I0 BIOCKOHAJEHHS OI[IHKH TYyJBIIY, IO -
CIIPUATUME 3POCTAHHIO €(EKTUBHOCTI (HIHAHCOBOTO MEHEIKMCHTY ILIIXOM

IIJIBUIICHHS JIOCTOBIPHOCTI Ta peajbHOCTI iH(opMaliiHOro 3ade3rneueHHs.
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Buknajieni B podOTI pekoMeH1alli Ta IPOITO3HILT CIIPSIMOBaH1 HA BUKOPUCTaHHS B
MPaKTUYHIN A1SNIBHOCTI Cy0’ €KTIB TOCMOIAPIOBAHHS TaTy3l.

Hocaignunbka ingopmamniiina 6a3a. Y npoiieci 10CTiKEHHS BUKOPUCTAHO
HAayKOBI Mpalll BITYU3HAHUX Ta 3apyODLKHHUX CEKOHOMICTIB 3 MHUTaHb Teopii,
METOJI0JIOTIi Ta opraHi3aiii eKOHOMIYHOTO aHaji3y; 3aKOHOJ[aBul Ta HOPMATHBHI
aKTH, SKI PErylTh AUIBHICT MNINPUEMCTB B YKpaiHi, peKkoMeHAalll,
MOJIOKEHHSI Ta CTaHAApTH; HAyKOBO-METOJWYHA JIITEparypa; Marepiaiu
MeploAMYHUX BUAAHb Ta IH.

CTpykTypa po00TH BKJIIOYAaE€ BCTYI, TPH PO3JUIA, BHCHOBKH, CIHCOK
BUKOPUCTAHOT JIITEpaTypH, JOJATKH.

VY nepuioMy po3iiii BUCBITIIEHO CYTHICTh Ta OCHOBHI M1JIXO/IM /10 BUSHAUYEHHSI
IYIBUTY, HABEJEHO METOIMKY MOro OLIHKM Ta O0XapaKTepU30BaHO TYABLT SK
($yHKI[IOHAIBHY CKJIAJ0BY JILIOBOI pemyTallii MmiAnpyueMcTRa.

VY apyromy po3auTi HaBEIEHO 3arajibHy XapaKTEPUCTUKY MOCIIIKYBAHOTO
nianpuemcrBa — TOB «TCK-85»; oImiHeHO AISJBHICTH MIJNPHEMCTBA Ta HOTO
NIJIOBY PEMyTallil0 32 OCHOBHUMH MOKa3HUKAMHU (PIHAHCOBOTO CTaHy; MPOBEICHO
OI[IHKY TYJBUIy Ta BH3HAYEHO CTpaTEeriyHl MOJIMBOCTI Ta MEPCIEKTHBU
IHHOBALIMHOTO PO3BUTKY Ta MIABUIICHHS ALIIOBOI permyTallii KOMIaHii.

VY TperboMy poO3AUTI BHU3HAYEHO KOHIENTYallbH1 3acaju (OpMyBaHHs
MEXaHI3My  TOKpallleHHS  JAUI0BOI  pemyTamii  (TyABLIy) — IIAIPUEMCTBA,
3aMpPONOHOBAHO MIJISXM IIJBUIIEHHS €(PEKTUBHOCTI poOOTH Ta AUIOBOI penyTarii

TOB «TCK-85», 30kpema 3a paxyHOK MpOCyBaHHS OpeHy MIANPUEMCTBA.
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CHAPTER 1
THEORETICAL BASIS OF GOODWILL VALUE ACCOUNTING
AND MEASUREMENT

1.1. Goodwill as an object of valuation in the accounting system

Every enterprise, from the moment of its creation, begins to accumulate various
assets through its economic activities. Alongside with such assets as fixed assets,
inventories, patents, licenses, goods, and products, the enterprise also establishes a
name that, over time, becomes known to a certain group of consumers. The company
independently builds its reputation, which can become either positive or negative
over time. This reputation is shaped by various factors, including adherence to
agreements and contracts, the quality of contract execution and product
manufacturing, the competence and qualifications of employees, and more. In
scientific practice, this entire set of concepts is encapsulated by the term “goodwill”.

Goodwill (" goodwill ") - translated from English literally "good will" - is an
interdisciplinary category that dates back several centuries. In the earliest and
simplest form, even before the appearance of factories, goodwill was associated with
the business reputation of an individual - an honest and productive worker. The
reputation of individuals was important, because it was the reputation of their
business, that is, what they did and earned a living that depended on it. With the
development of trade, business reputation came out "from the shadows", its
importance began to grow rapidly and, finally, it reached the level at which it began
to form the value of enterprises [41, p.55].

Some sources attribute the first mention of goodwill to the beginning of the
15th century. It was during this period that a specific concept of "goodwill" appeared
in the commercial practice of England, which had a negative meaning from a socio-
political point of view.

The first official mention of goodwill dates back to 1571. Fhe first court

precedent related to the 7 definition and evaluation of goodwill arose in England in
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1620 - the case "Broad v. Joliffe". Grocer Broad, who bought his business from
Joliffe, paid him the value of the goods and a premium to guarantee that the seller
would not move to a new location. However, the seller moved, continuing the
business at another location, which was against the terms of the agreement. The case
was considered in court and the court made a decision in favor of the plaintiff. The
agreement was terminated. The main subject of consideration was the business
reputation of the sold case, which, in the plaintiff's opinion, was lost, because the
loyalty of buyers changed due to the change in the location of the store. From the
end of the 17th, official references to goodwill appeared in printed sources. Thus, in
one of the numbers of Langer magazine for 1786 it was written: "Mrs. N sold the
goodwill of her shop and warehouse", and in Fawcett's "Political Economy" (1863)
there is a phrase that: "A lawyer can or sell the goodwill of your business, or pass it
on to your children [41, p. 59].

In the 19th century the term "goodwill" passed from legal to accounting
practice, as it was recognized as a property right, and it became necessary to evaluate
and account for it. Thus, in the Accounting Dictionary (1882), goodwill is defined
as "the advantages of a commercial institution that has a good reputation. A perfectly
organized commercial business promises profit to all who wish to participate in it -
and therefore, it is quite natural that they pay real money for this advantage. Anyone
who is engaged in such a business and is forced to leave it for one reason or another
can "sell the reputation of his business." In 1891, the English accountant F. More
first proposed approaches to the evaluation of goodwill based on the additional
income generated by it.

From the end of the XIX century. and to this day goodwill becomes an object
of debate both in the scientific world and in the business environment. 8§ At the same
time, two opposite points of view on goodwill as an economic category are
developing. The Swiss Johann Friedrich Scher (1846-1924) became the ideologist
of one current , who claimed that goodwill 1s "a special kind of veiling of business."

Sher believed that goodwill is used in the balance sheet in order to hide certain
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aspects of the enterprise's activity, to increase or decrease the value of the firm when
it is sold. Thus, when selling a firm, a price was set that exceeded the value of assets
in the balance sheet, and the difference was recorded as an imaginary asset. The
Englishman Francis held the opposite point of view Pixley (1852-1933), who
defined goodwill as "the discounted value of future excess profits , i.e., the amount
of excess profits received by the enterprise over the rate of return on invested capital,
taking into account existing risks." Pixley argued that goodwill is inherent in any
business that is functioning, can be bought, and has surplus profits. However, only
"acquired goodwill" can be reflected in accounting, that is, goodwill arising from the
purchase and sale of an enterprise, in other words, goodwill for which money has
been paid. L. Retel (1924) first revealed the very concept of «excess profit» as the
profit received by the enterprise at the expense of goodwill.

In the 20th century when studying the concept of "business reputation”, they
increasingly began to turn to public opinion, the formation and consciousness of the
consumer, social aspects of reputation, which was also reflected in the scientific
works of various economists.

Most researchers are of the opinion that goodwill is the difference between
the purchase price of a business and the value of its net assets, that is, the amount
paid for the business over the true value of its assets on the date of acquisition.
However, goodwill is not created at the time of the sale of the enterprise, but is
accumulated over the years of its existence and efficient production. Therefore, to
understand the need to account for internal goodwill, it is more appropriate to use
the following definition: goodwill is a complex asset that does not have a material
form and is created at the enterprise by the method of accumulation in order to obtain
excess profit. That is why in such a situation it is appropriate to talk about internal
(created) goodwill.

Analysis of modern literature proves that scientists widely use the term
"goodwill" and interpret it very controversially. Currently, there is no generally

accepted definition of the concept. In general, terms, this term is interpreted as
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reputation, respect, respectability and high evaluation of the company and its
products. In the explanatory dictionary of intellectual property, goodwill is generally
interpreted as any advantage received by its owner in the course of his economic
activity.

We also do not find a consistent approach to determining the essence of
goodwill in the current legislation of Ukraine. Now, goodwill remains the subject of
one of the most heated debates in the world. At the same time, the interpretation of
goodwill in domestic regulatory acts differs mainly in its definition as the result of
a comparison of values (Table 1.1)

Table 1.1.

Definition of goodwill in normative legal acts

Definition Legislative act or normative

legal document

Goodwill arising from a business combination is an amount
paid by the buyer that exceeds the market value of the
acquisition in anticipation of future economic benefits.

IFRS 3
Combinations"

"Business

Goodwill is the excess of the purchase price over the
acquired interest in the fair value of the identifiable acquired
assets that is inseparable from the acquired business. The
actual value of goodwill is the acquisition cost less the
difference in the fair value of identifiable assets, liabilities
and contingent liabilities.

P(S)BO 19 "Union of]
Enterprises" , Ltd. by order
of the MFU No. 163 dated
07.07.1999

Goodwill is the excess of the purchase price over the buyer's
interest in the fair value of the acquired identifiable assets
and liabilities at the acquisition date

Tax Code of Ukraine , signed
post. Verkhovna Rada No.
2755-VI dated December 2,
2010.

Goodwill (value of business reputation) is an intangible
asset, the value of which is defined as the difference between
the market price and the book value of the company's assets
as a complete property complex, which arises as a result of
the use of better management qualities, a dominant position
on the market for goods, services, and new technologies.

"Procedure of expert
evaluation of intangible
assets", approved . by order
of the State Property Fund of
Ukraine for Science and
Technology No. 969/97
dated 06.27.1995

The above interpretations have a similar essence (with the exception of the

last one) and determine the main feature of goodwill - the excess of the market value
of the company over the actual value. It is worth noting that it is the term "excess"

and not "difference" that, in our opinion, reflects the quintessence of goodwill.
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Literally from English, "goodwill" is translated as "good will", which means the
presence of advantages, not only differences.
A comparison of the interpretation of the essence of goodwill in various

literary sources is presented in the table. 1.2.

Table 1.2.
Interpretation of the concept of "goodwill" in various scientific sources
Sources Definition of the concept of "goodwill"
Sagova S. [52] Goodwill is the positive or negative difference between the purchase price

of the business as a whole and the aggregate value of its net assets, each of
which is valued at fair value at the date of acquisition.

Umantsiv H. [60] | Goodwill is an intangible asset, the value of which is defined as the
difference between the book value of the enterprise's assets and its normal
value as a whole property complex, which arises as a result of the use of
better management qualities, a dominant position in the market of goods
(works, services), new technologies, etc.

Rydzevska A [47] | Goodwill is an element that embodies intangible components, the value of
which is very high for the enterprise, despite the fact that they are not
recognized as assets in accounting.

Shvindina G., Goodwill is the advantage that the company receives from the integrated
Koshevets V. [67] | management of emotional appeal, product quality, relations with partners,
management reputation, financial indicators, social responsibility and
which is a source of growth of its shareholder value.

Sinko G.S., Goodwill is a set of inseparable intangible advantages of the enterprise,
Bozhko V.P. [53] | capable of bringing extraordinary profits and acting as resources used in
financial and economic activities.

Koshevets V.V. Goodwill 1s a value that is formed as a result of complex management of
[26] emotional appeal, product quality, relations with partners, management
reputation, financial indicators, social responsibility, which is a source of
growth of the company's value.

Tovma O.A. [57] | Goodwill is a risky intangible asset that allows the enterprise to receive
added economic value (economic profit).

The analysis of researchers' views on the interpretation of the concept of
"goodwill" made it possible to identify three main approaches. Thus, the concept of
"goodwill" refers to both law and economics and accounting, so lawyers, economists
and accountants operate with their own categories and ideas.

Legal approach. Goodwill is considered in the light of certain rights to objects
of an intangible nature, which may be separable or inseparable from a separate

individual or legal entity. One group of scientists notes [25, p.11] that such assets
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are inseparable from the enterprise (D.O. Vishenni, M.V. Dulyasova , A.O.
Karpychova , T.R. Khannanova ), while other researchers talk about the possibility
of their identification and classification (L.V. Horodianska, N.V. Generalova, S.F.
Legenchuk , K.S. Seli Verstova). The objective component of goodwill as a legal
category is non-property good, which means the results of intellectual, creative
activity, personal non-property goods, and the subjective component is information
that forms a business reputation, that is, information provided directly by a legal
entity, and the results of an assessment business reputation by other legal entities. In
Ukraine, in accordance with Part 1 of Art. 201 of the Civil Code, personal non-
property goods protected by legislation are: health, life; honor, dignity and business
reputation; name (designation); authorship; freedom of literary, artistic, scientific
and technical creativity; as well as other benefits protected by civil law.

It should be noted that the literature rarely interprets business reputation
through the prism of personal non-property benefits, instead focusing on social or
public evaluation, thus considering only the subjective side of this concept as a legal
category. If we view goodwill from this perspective, we must also consider the
sources of external information, that is, those who conduct the assessment.

On one hand, information can be provided directly by the legal entity itself
through advertising, various promotions, and PR campaigns aimed at attracting the
attention of consumers and counterparties to positively impact its business
reputation. On the other hand, information can be provided by other legal entities,
including independent rating companies, evaluation activities, and consumers in
general.

However, it should be remembered that ratings and other assessments are not
always objective. They can sometimes be influenced by unfair competition
practices, meaning a legal entity can, so to speak, buy a business reputation rather
than earn it.

Considering the above, we can conclude that the business reputation of a legal

entity is a personal intangible benefit formed based on existing information about
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the prestige of its trademarks, brand (commercial) name, and the business qualities
of the legal entity as a counterparty in civil legal relations. This includes assessments
by consumers and other civil law subjects, and it finds its material expression in the
form of goodwill, a non-property asset of the legal entity.

Two important conclusions follow from this definition. First, the basis of the
formation of business reputation is undoubtedly information that can exist in the
form of an external evaluation of a legal entity and its internal evaluation. At the
same time, as a result, a non-property asset of the enterprise can also be formed -
goodwill, which can change depending on the available information (both positive
and negative). Second, information is assumed to be true until proven otherwise. The
external expression of the business reputation will be the public assessment not only
of the business reputation, but also of the legal entity in general. This can be called
the "visible part" of business reputation, on the basis of which counterparties decide
on entering into legal relations with this person, and consumers - on the possibility
of purchasing his goods or services. Unfortunately, not all legal entities build their
business reputation in good faith, while discrediting the business reputation of other
legal entities, thereby trying to take a higher, if not dominant, position on the market.
Therefore, consumers and counterparties should remember the possibility of
"buying" business reputation by individual legal entities by obtaining first places in
ratings and "independent" assessments.

A legal approach to the understanding of goodwill makes it possible to create
prerequisites for displaying it as an asset of the enterprise, as it allows you to
correlate the understanding of goodwill in a legal aspect with the criteria for
recognizing assets in accounting.

Accounting approach. Presupposes the understanding of goodwill only when
carrying out acquisition or privatization (corporatization) operations. From the
accounting perspective, goodwill is an intangible asset, the value of which is defined
as the difference between the market price and the book value of the company's

assets as a complete property complex. This value arises from the use of superior
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management qualities, a dominant market position in goods and services, and new
technologies [25, 14]. In fact, goodwill in value terms is the amount that a buyer of
a business is willing to pay over the book value of its assets. The existence of such
a difference is due to the emergent nature - the characteristic of the enterprise as a
system, that 1s, the irreducibility of the properties of the system to the sum of the
properties of its elements. All positive or negative circumstances related to the image
of the company - the company name, geographical location, sales and supply
features, the use of know-how in the production process and management know-
how in the marketing process are elements that form the value of goodwill. Before
2008 in Ukraine, goodwill was defined as the difference between the acquisition cost
and the buyer's share in the fair value of the acquired identifiable assets and liabilities
on the date of acquisition, according to P(S)BO 19 "Combination of Enterprises"
(valid until July 1, 2008). Today, the approach implemented in P(S)BO 19 has been
further narrowed down. This is justified by the fact that, according to P(S)BO 19,
goodwill is only the excess of the purchase price over the corresponding share of the
buyer. Theoretically, a zero result is also possible - provided that the purchase price
and the buyer's share in the fair value of the acquired identified assets and liabilities
match. However, in practice, the existence of such a situation is impossible, since in
most cases the assessment of assets and liabilities provided by the accounting system
1s retrospective in nature and does not take into account existing market trends and
current fluctuations in their value. Recognition of goodwill only in the case of a
merger or sale of enterprises is due to the approximation of domestic accounting
provisions to international financial reporting standards, according to which
business reputation (goodwill) is recognized as an intangible asset only in the case
of a merger or sale of enterprises. In particular, in the American theory, goodwill is
the capital of acquisitions, when the price paid for the company exceeds the market

value of tangible assets.
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Thus, accounting demonstrates the most conservative attitude to goodwill,
claiming that it is possible to identify goodwill only in the case of the purchase and
sale of an enterprise as a complete property complex.

For now, goodwill accounting is governed by both international and national
standards, which outline the procedures for recognition, measurement, and
impairment testing of goodwill.

International Standards for Goodwill Accounting

1. IFRS 3 (International Financial Reporting Standard 3) - Business

Combinations

Key Provisions: IFRS 3 outlines how companies should account for business
combinations, including the acquisition of goodwill. According to this standard,
goodwill arises when the purchase price of an acquired business exceeds the fair
value of its identifiable net assets at the acquisition date.

Accounting Requirements: Under IFRS 3, goodwill is not amortized but is
instead subject to an annual impairment test. This means that companies must
annually, or more frequently if there are indicators of impairment, test whether the
carrying value of goodwill exceeds its recoverable amount.

2. IAS 36 (International Accounting Standard 36) - Impairment of Assets

Key Provisions: TAS 36 governs the process of impairment testing.
Companies must assess whether there are any indications that an asset might be
impaired. If such indications exist, the company must estimate the recoverable
amount of the asset and compare it with its carrying amount.

Accounting Requirements for Goodwill: Goodwill must be tested for
impairment annually or more frequently if there are indicators of possible
impairment. If the carrying amount of goodwill exceeds its recoverable amount, the
excess is recognized as an impairment loss.

National Standards for Goodwill Accounting (Ukraine)

1. UAS 19 “Business Combinations”

25



Key Provisions: This standard defines the accounting treatment for business
combinations, including the acquisition of goodwill. According to UAS 19, goodwill
is recognized as the excess of the acquisition cost over the fair value of identifiable
net assets acquired.

Accounting Requirements: Goodwill recognized in a business combination is
amortized over its useful life, which should not exceed 20 years.

2. UAS 28 "Impairment of Assets"”

Key Provisions: UAS 28 sets the rules for identifying and accounting for asset
impairment. Companies must regularly assess whether there are any indications that
assets, including goodwill, might be impaired.

Accounting Requirements for Goodwill: Goodwill is subject to impairment
testing when there are indications that its carrying amount may not be recoverable.
If such an indication exists, the company must estimate the recoverable amount of
the goodwill and recognize an impairment loss if the carrying amount exceeds the
recoverable amount.

Thus, international standards such as IFRS 3 and IAS 36 require annual
impairment testing without amortization of goodwill, while national standards in
Ukraine (UAS 19 and UAS 28) allow for amortization of goodwill along with
subsequent impairment testing. Understanding these standards is crucial for accurate
accounting and valuation of a company's goodwill.

Economic approach. According to this approach, goodwill in a broad sense
1s a set of certain assets and resources of an intangible nature that have not yet been
identified and evaluated [25, p. 15]. The approach makes it possible to create
prerequisites for displaying goodwill as a set of separately identified assets not only
during the merger of enterprises, but also during its current activities. Based on this
understanding, goodwill exists throughout the entire period of existence of a specific
entity, and not only during its merger with another entity. As a result, internal
goodwill may arise in the subject's current activity, that is, a set of intangible assets

of the enterprise that create opportunities for him to receive future benefits . Internal
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goodwill is a composite category that is formed from the totality of all intangible
attributes of economic activity. Goodwill originates within the organization and is
immanent to it; exists at every moment of the organization's activity and affects its
financial results. In the conditions of the modern world, any object of ownership is
a possible source of income and the object of a market agreement. Intangible assets
(trademarks, brand, technologies, know-how, special marketing developments) have
a significant impact on competitiveness and business efficiency and can bring
additional profits. In general, goodwill can be anything that helps a company earn
more profit per unit of assets than the average comparable company.

Thus, the main fundamental differences between the economic and
accounting approaches to the interpretation of goodwill are as follows:

1) the economic approach allows for the possibility of calculating the goodwill
(or its components) of an operating enterprise, while accounting standards recognize
the possibility of estimating goodwill only when the enterprise is acquired;

2) in the economic approach, goodwill has an economic meaning in the form
of an asset, while accounting standards consider goodwill as a conditional value
calculated according to certain rules;

3) economic goodwill is on the way to disappearing, as the experience of
auditing allows us to estimate an increasing number of intangible assets that are
included in goodwill. Accounting goodwill is not reduced, as these assets are not
recognized by reporting standards.

Thus, the economic essence of goodwill in the modern sense is that it is a
unique object that allows the company to generate additional income. In other words,
goodwill is an invisibly existing value. If the current accounting records could reflect
the market value not just of its assets, but the market value of the enterprise itself,
there would be no goodwill. But there are no such possibilities, since there is no
objectively existing goodwill. It arises due to illusions regarding the assessment of

a certain property complex that really exists.
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1.2. Structural elements and criteria for the classification of goodwill

At this stage, entrepreneurial activity in Ukraine is gradually moving to the
European type of business management, borrowing and introducing elements and
methods of entrepreneurial activity. One of the areas affected by foreign innovations
1s the assessment of the value of the enterprise. Modern entrepreneurs are moving
away from the outdated standards of the Soviet times, when the value of the
enterprise was only the value of its material equipment. Today, owners of large firms
and enterprises have realized that a good company reputation, a wide range of clients
and highly qualified personnel increase the value of the enterprise by almost two
times. That is why, in our opinion, the question of specifying the characteristics of
the constituent parts and the form of expression of goodwill is relevant.

Goodwill is classified according to many characteristics, the most common
of which are origin, qualitative assessment (arithmetic value) and ownership.

Let's consider in more detail the structural elements of goodwill in terms of
its classification.

1) Sign of origin. Internally generated goodwill, legacy goodwill,
acquisition goodwill and consolidation goodwill are distinguished by this feature.

Goodwill created by an enterprise (purposefully or involuntarily) directly
for itself is called internally generated . Internally created goodwill is an intangible
asset of a specific enterprise accumulated over the years, which allows it to have
tangible competitive advantages. It is not reflected in the company's balance sheet
as other assets, but is indirectly reflected in the market price of the company's shares.
Goodwill received by a new company created during the merger of companies is
called inherited . Goodwill arising from the acquisition of a property complex is
goodwill upon acquisition . And finally, the goodwill taken into account by the
parent company is the goodwill in the consolidation of the reporting .

In Ukrainian practice, in accordance with the Instructions for the
Application of the Chart of Accounts for the Accounting of Assets, Capital,

Liabilities and Business Operations of Enterprises and Organizations, approved by
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the Order of the Ministry of Finance No. 291 of November 30, 1999, only two types
of goodwill are distinguished within this classification:

Goodwill on _acquisition is the value of goodwill arising from the

acquisition of another enterprise. The acquisition of an enterprise should be
understood as a combination of enterprises, as a result of which the buyer acquires
control over the net assets and activities of other enterprises in exchange for the
transfer of assets, the assumption of liabilities or the issuance of shares. Net assets
are the company's assets minus its liabilities.

Goodwill during privatization (corporatization) is the value of goodwill

that arose during the privatization of an enterprise of the state, communal sectors of
the economy. Privatization of state (communal) enterprises is carried out by:

a) purchase and sale of objects of privatization at an auction, by tender, in
other ways that involve competition between buyers;

b) repurchase of a complete property complex of a state (communal)
enterprise leased, in cases and according to the procedure provided for by law;

c¢) purchase of property of a state (communal) enterprise in other cases
provided for by law.

2) By qualitative assessment (by arithmetic value) distinguish between
positive and negative goodwill.

A positive business reputation is associated with the favorable attitude of

counterparties towards its owner, with trust in him and confidence in a useful result
of cooperation. Represents the excess of the purchase price over the buyer's share in
the fair value of identified assets and liabilities on the date of the transaction. There
are various sources of positive goodwill of the enterprise. The company's activities
in interaction with interested parties (system of agency relations, public relations)
together with marketing strategies aimed at creating a unique, positive and strong
brand image are the most effective ways of forming a positive image of the company.
In order to form positive goodwill at the socio-cultural level, the enterprise must take

into account the society's perception of what is good for it and what is not at the
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stage of development at which the society is. Compliance with such fundamental
values as business ethics, individual and collective rights, social responsibility and
sources of income are the basis for the enterprise to gain a positive image.

A negative business reputation (negative goodwill or badwill ) shows the

instability of its owner's position in economic turnover, distrust of him by
counterparties. It is considered as a discount from the price given to the buyer due
to the lack of stable buyers, impeccable reputation, marketing and sales skills,
business connections , management experience, highly qualified personnel, etc. from
the seller. Negative goodwill should be taken into account as expenses of future
periods, and in the future it is subject to write-off. Negative goodwill can arise as a
result of low qualification of the staff, inability to understand with the authorities in
the region, the presence of lawsuits, connections with organized criminal groups,
etc. It can affect the value of the business in a downward direction, because it makes
the organization not look successful, and therefore loses its attractiveness to
investors.

In international practice, there are different approaches to the recognition

of negative goodwill.

Table 1.3
Recognition of negative goodwill in certain countries
Name of Reason for use Content of negative goodwill
country
USA ARYV Orion 16, page 67 | Negative goodwill rarely occurs due to the fact

that at the beginning it proportionally reduces
the value of non-current assets, and only its
balance is reflected as negative goodwill
(which is recorded as income of future periods)
Great Britain ACC, Assounting for It is treated as an "unfavorable location" of the
Goodwill ED) 47, Pap.30 | enterprise

In Ukraine, negative goodwill was included in assets until July 1, 2008. The
term was canceled by the Order of the Ministry of Finance of Ukraine "On Approval
of Changes to Certain Provisions (Standards) of Accounting" No. 756 of 31.05.2008,
and instead of it, an equivalent concept was introduced - the excess of the value of
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the buyer's share in the fair value of the purchased identified assets, must liabilities
and contingent liabilities of the object of acquisition over the totality of costs for
combining enterprises and/or types of their economic activity, which should be
recognized as income.

Company (business) goodwill and personal goodwill are distinguished by
ownership (depending on the types of property objects) .

The coodwill ("cat's" business reputation) inherent in a specific object of

ownership remains with the enterprise after the change of ownership. For example,
the goodwill of an Audi car will not disappear when this car is sold from one owner
to another. P

The individual owner's coodwill ("dog's" business reputation) "leaves" the

enterprise together with its owner, if the latter decides to create his business in a new
place. For example, the goodwill of Mykhailo Poplavskyi's chain of restaurants
"Batkivska Khata" is unlikely to remain so significant when this enterprise is sold to
another restaurateur. When determining the type of goodwill, it should be taken into
account that it can be characterized by several classification features at the same
time.

Different researchers single out specific features that are decisive in the
formation of goodwill and which were determined using morphological analysis
(Table 1.4).

As we can see from the table. 1.4., according to most of the mentioned
researchers, preference is given to such factors as business connections, prestige of
trade marks, quality of management and management technologies, and reputation.
Unlike most goodwill researchers [25] singles out two elements of goodwill:

— intra-company (goodwill in the narrow sense); — "the quintessence of
hindsight in the formation and evaluation of goodwill" (the potential of the
organization and conducting business; technological culture; connections;

reputation in relations with counterparties);
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Table 1.4.

List of specific features that form goodwill

Indexes

K. D. Larson , P.
U. Miller
IFRS No. 3
1. O. Blank
N. A. Abdullaev,

T M. O. Kolayko
M. A. Fedotova
H. M. Desmond ,
R. E. Kelly
Yu. Simachev
V. V. Kovalev

+ | A- G. Gryaznova,

+
+
+

The cost of business
relationships

Prestige of trademarks
Stable client base +
Location
Quality and uniqueness +
of products
Management quality + + 4+ =+ +
and management
methods
Reputation + + + + + +
New technologies + + +
Highly qualified staff + +
Licenses -
Corporate strategy +
Influence in -
government structures
Business prospects +

* Compiled on the basis of sources [25, 58, 59]

+
-
-
+
+
-

+
+ [+ |+ [+

— interfirm (market);

- "the quintessence of perspective in the formation and evaluation of
goodwill" (hope factor; expectations regarding the firm's activities; business
prospects).

Another approach to the structuring of goodwill is demonstrated by FI
Sharkov. He distinguishes four constants of goodwill:

—corporate style is an element of the company's individuality. It is both a
means of forming an image and an "information carrier", since the components of
corporate style help the consumer to respond to the company's offers, while forming

a specific attitude towards the company;
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— publicity — public approval of the organization's activities. Rublicity
provides the company with opportunities to create awareness of the company's
activities among potential stakeholders ;

—reputation is defined as a general opinion about the advantages and/or
disadvantages of a particular object. Reputation is most often seen as a competitive
advantage;

—image is a system of images and evaluations that are compared to a specific
organization. In our opinion, the goodwill constants considered by F.I. Sharkov ,
characterize goodwill only from the point of view of the advantages it provides in
the process of product promotion. This approach only demonstrates how the
consumer's opinion about the business entity is formed and how this process can be
influenced.

One of the determining factors in the formation of the company's business
reputation and, as a result, the increase in the value of goodwill is the production of
environmentally friendly products.

In the process of production of environmentally friendly products, on the one
hand, the burden on the environment is reduced due to the introduction of new
technologies, the use of higher quality natural raw materials, waste management
systems, etc. , and on the other hand, consumers receive products that do not harm
their health which ultimately forms consumer loyalty, a permanent customer base,
etc.

The above approaches to determining the structure of goodwill only partially
reflect the essence of the concept of "goodwill" and do not allow forming a basis for
its evaluation. Taking into account the above studies, the need to establish a balance
to satisfy the interests of stakeholders , we propose to divide the elements of
goodwill into three groups depending on the areas of activity of business entities:

—economic;

—social;

—ecological
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The difficulty of formalizing goodwill assessment is that individual measures
implemented by the company are related to different aspects at the same time and
are taken into account several times. So, for example, disposal of containers after
initial use gives an ecological effect, as it reduces the burden on the environment, an
economic effect - some types of containers can be reused, a social effect - raising
the awareness of society.

Determining the structural elements that form the company's goodwill is one
of the stages of the company's goodwill management process. As mentioned above,
goodwill is a category that reflects the company's advantages over competitors,
which provides more opportunities for the development of the business entity,
therefore, in order to avoid chaotic management of goodwill, it is necessary to
clearly structure the elements that form it. The goodwill evaluation process also

needs a more detailed study, which will be the object of further research.

1.3. Main methods of goodwill valuation

In a competitive environment, any enterprise needs to determine its goodwill.
Under modern conditions, the need to assess business reputation is obvious, in
particular:

1. For management purposes - to assess the adequacy of the activities of
managers and other personnel.

2. In order to assess the intellectual capital of the enterprise.

3. To determine the pre-sale value of the business, so that it takes into account
the above intangible factors.

4. During lending for the purpose of obtaining a larger loan against the value
of the company's intangible assets.

5. In order to substantiate the investment attractiveness of the enterprise.

In modern economic conditions, the state of the goodwill valuation market
and the results of its use in Ukraine can be considered unsatisfactory. This is due to

the lack of reliable information about companies, which greatly complicates the
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work of appraisers, and the assessment based on official accounting reports may be
several times lower than the real value. In addition, the lack of statistical information
on concluded agreements for the purchase/sale of ready-made businesses does not
make it possible to conduct a qualitative comparative analysis. The formation of the
goodwill valuation market should be facilitated by the increasing focus of managers
on increasing the value of their companies as one of the most important strategic
tasks.

A significant difference between economic and accounting approaches to the
valuation of goodwill should be identified.

Thus, according to the economic approach, it is allowed to calculate goodwill
for an operating enterprise, while the accounting approach determines the possibility
of evaluating goodwill only when acquiring an enterprise. In addition, the economic
approach defines goodwill as an asset, while accounting standards consider it as a
notional value calculated according to certain rules.

It is impossible to single out a universal method for assessing the company's
reputation due to the fact that each company has its own specifics. Currently, there
are many approaches to assessing business reputation, which are conventionally
divided into two types: quantitative and qualitative. However, we note that most of
the existing methods take into account the volume of sales of the enterprise (Table
L.5).

It should be noted that all the methods listed above are based exclusively on
the use of financial statements of the enterprise, which makes it impossible to assess
the goodwill of unprofitable and low-profit enterprises.

The quantitative group consists of methods based on goodwill valuation.

Under the cost approach, the value of goodwill is determined as the sum of
costs for its creation, advertising and development at today's prices. The problem
with this method is that past costs may not be directly related to the current status of

goodwill.
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Table 1.5.

Methods of quantitative assessment of goodwill

Method name

The essence of the

Advantages of the

Disadvantages of

current assessment)

used resources with
their nominal value.

method method the method

Excess profit method | Calculation of the | Allocation of the cost | It is not always
(internal, retro | average industry | of the enterprise to the | possible to correctly
estimation) profit on assets and | amount of tangible | determine the amount

comparative analysis | assets and goodwill. | of net income and the

with a similar | The presence of an | capitalization ratio.

indicator ~ of  the | economic effect from

enterprise under | goodwill in business.

investigation The method is not

universal

Reputation Definition of | The method is | The specifics of the
assessment  method | goodwill as  the | suitable for | products are not taken
based on the volume | difference  between | determining the | into account during
of product sales | net operating profit | current assessment of | the calculations.
(current assessment) | and the volume of | the company's | Averaging based on

sales, multiplied by | reputation. gross profit.

the profitability ratio.
Excess resources | Comparison of the | The method is | The basis of profit is
method (external, | actual market value of | suitable for evaluating | not only net assets.

the enterprise before
sale .

Surplus resources are
formed not only at the
expense of own funds.

Analytical  method
(internal, retro and
current assessment)

Allocation of
intangible assets and
"hidden" investments.

Indicates the internal
origin of business
reputation. Very
difficult to analyze
and calculate.

Impossibility in some
cases of determining
all intangible assets.

Multiplier = method
(internal, current and
forecasting)

Determining the
profit attributable to
the enterprise's
corporate reputation.

Assessment of the
company's  internal
reputation. Ability to
calculate both current
and future profit.

The need to modify
the method due to the
"one-sidedness"  of
the corporate
reputation vision.

In the case of a comparative (market) approach, the methods of market

capitalization and determining the discount for non-controlling nature are used to

estimate the value of goodwill.

The estimation of the value of goodwill based on the discount for non-

controlling nature is based on the theory of F. Pixley [25], according to which the

company's shares contain part of its tangible and intangible assets, as well as
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discounted future profit caused by additional benefits, i.e. goodwill. This means that
every investor who buys shares of the company will buy a part of the goodwill.

According to this method, goodwill is calculated as the difference between
the market value of the enterprise and the market value of adjusted net assets, which
most accurately reflects the definition of goodwill recorded in the international
financial reporting standard 22 "Combination of companies" and the Ukrainian
Accounting Regulation (standard) 19 "About "union of enterprises". The advantages
of the method include the fact that the value of goodwill is embedded in the value of
the company's shares, which actually reflects its market value. However, the
drawback of the method is the calculation formula, in which the price of the
controlling stake 1s multiplied by the total volume of the issue of shares, which leads
to an artificial overestimation of the market value of the enterprise.

The method based on market capitalization presupposes the use of an indicator
of the company's share price, therefore, the calculation of goodwill by this method
can be carried out only for joint-stock companies whose shares are in circulation on
the stock market.

Determining the value of goodwill within the framework of the income
approach is carried out using methods based on the calculation of the average
industry amount of profit, excess profit, volume of sales, qualitative and leveraged
methods.

The method based on the calculation of the average industry profit, proposed
by 1. Blank, is based on the statement that goodwill is formed at the expense of the
excess profit of the enterprise, obtained from the total effect of numerous synergies.
The concept of "synergism" implies that the income from the joint use of resources
exceeds the sum of the income from using the same resources separately. In contrast
to the formula proposed by I. Blank, L. Retel developed a method of excess profit
using for the calculation of goodwill, not the annual average, but the actual indicators
of the amount of profit and the value of net adjusted assets, followed by a forecast

and discounting of the amount of the company's profit. According to the given
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formulas, goodwill is calculated as the difference between the net profit of the
enterprise and the value of the average amount of profit from its assets. The method,
based on the determination of the volume of product sales, assumes the calculation
of the average industry coefficient of profitability of the sale of goods, which
characterizes the specific weight of net profit in the volume of product sales. As a
result of multiplying the average annual volume of product sales by the average
industry coefficient of sales profitability, the value of the average annual net profit
on average in the industry will be obtained. The following deduction from the sum
of the company's average annual net profit will give the value of the average industry
profit as a result of the deviation of the company's net profit from the industry
average. The leverage method was proposed by V. Eliseyev . This method of
estimating the value of goodwill is based on the theory of financial leverage - an
indicator that characterizes the company's use of borrowed funds, which affect the
value of the coefficient of return on equity.

The effect of financial leverage is an indicator that reflects the amount of
additional profit on equity at different levels of the use of borrowed funds (the higher
the specific weight of borrowed funds in the total amount of capital used by the
enterprise, the higher the level of profit on equity).

According to the leveraged method, goodwill is directly proportional to the
initial value of the enterprise's assets and the deviation from the planned sales
volume of products. A general drawback of determining the value of goodwill using
methods based on the calculation of indicators such as the average industry amount
of profit, excess profit, sales volume, and the leveraged method is the interpretation
of goodwill as additional income for the enterprise. This contradicts its definition as
a value reflection of a set of intangible assets not included in the balance sheet.

The second group consists of qualitative research methods (Table 1.6.)

The qualimetric method is based on the principles of qualimetry - the science

of measuring and evaluating the quality of objects and processes. This method of
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assessing the value of goodwill consists in determining the indicator of the utility of

the enterprise.

Table 1.6.

Methods of qualitative evaluation of goodwill

Name of the method

The essence of the

Advantages of the

Disadvantages of

method method the method
Qualimetric method | Drawing an analogy | Expands the | Goodwill consists of
(internal, retro) between the | possibilities of the | the sum of relative
usefulness of the | internal potential of | and absolute
enterprise and the | the enterprise indicators, which is
amount of goodwill not true from the point
created of view of
mathematical
calculations
Statistical method | Use  of  business | Valuing business | The method does not
(external,  internal, | activity of the | assets based only on | provide an assessment
current, retro) enterprise sales volume is quite | of the company's
risky reputation, other than
"positive" or
"negative", "better" or
"worse"
The  method  of | stakeholders about the | The main method of
sociological surveys | enterprise is | qualitative subspecies
(external, current) determined provides an analytical
assessment of the | The accuracy of the
company's reputation | estimate depends on
Rating method | Compilation of | Independent the size of the sample
(external, current, | business  reputation | examination,
forecasting) ratings by | avoiding fakes
independent
organizations, the
company itself does
not participate in the
compilation of the
rating
The method of expert | Forming a reputation | Calculation "Engaged" data may
evaluations (external, | assessment through | inaccuracy in the | be used. Valuing
internal, current, | interviews with | critical state of the | business assets based
forecasting) audience enterprise only on sales volume
representatives is very risky

The method of sociological surveys is the simplest method of assessing

business reputation, by which the opinion of a certain target audience (usually

consumers or company employees) is learned.
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When applying the expert method, business reputation is assessed on the basis
of weighted expert assessments.

The rating method is an expert and comprehensive evaluation method, which
1s compiled by independent organizations (mostly rating agencies). It must be
recognized that there is no single correct and universal method among the mentioned
methods.

For an enterprise that wants to objectively evaluate its business reputation, it
1s worth forming a system of parameters to be evaluated using both quantitative and
qualitative methods. the value of enterprises and their market price.

The methods laid down in regulatory documents suggest the use of various
indicators: in accordance with international and Ukrainian accounting standards, the
market value of assets and liabilities is used to calculate goodwill.

Methods of calculating goodwill in accordance with international and
Ukrainian accounting standards are given in table. 1.7.

Thus, the values of goodwill obtained as a result of the application of
methods established in international and Ukrainian financial reporting standards do
not differ, which indicates the unambiguity of the prospects for the application of
one or another method.

Table 1.7.

Methods of calculating goodwill in accordance with international and

Ukrainian accounting standards

Normative document The formula for calculating goodwill
International Financial Reporting Standard 3 | GW - VPP - FVAL ,
"Business Combinations" where VPP is the cost of acquiring the

enterprise, hryvnias; FVAL - fair value of
assets and liabilities, UAH.

Accounting Standard 19 "Unification of | GW =VPP -FVAL,

Enterprises" (Ukraine) where VPP is the cost of acquiring the
enterprise, hryvnias; FVAL - fair value of
assets and habilities, UAH.

Among the considered methods, in our opinion, there is none that would
cover all aspects of the concept of "business reputation of an enterprise". In addition,

the results of the evaluation of the company's reputation cannot be abstracted from
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the specifics of the company, certain organizational and legal limitations of its
activity, chosen strategies and tactics, etc. Thus, the assessment of the company's
reputation should be comprehensive, taking into account the quantitative and
qualitative characteristics of the assessment.

Conclusions to section 1

Goodwill 1s the presence of advantages over competitors, which are created
over a long period of time by influencing its individual components. The main
components of goodwill are property and personal components. The property
component contains assets that directly form the reputation of the enterprise, it may
be subject to assessment. The personal component has a more conventional nature
and 1s based on the professional skills of the staff and the image of the company.

It i1s important to note that the system of formation and management of
goodwill should be developed according to all its elements in a complex, because
each component is a generator of future cash flows, therefore directly affects the
increase of the potential of goodwill. At that time, there is a problem in the lack of a
universal approach to the valuation of goodwill and its individual elements, which
would reflect an accurate value reflection of future cash flows.

So, enterprises can use the income method of property valuation, which is
based on the calculation of future excess profit, which will be formed thanks to the
influence of business reputation.

Thus, attention should be paid to the evaluation and analysis of goodwill as a
synthetic indicator, taking into account the level of influence on its value of each
component in order to increase and balance it through the system of the developed
marketing, production and social policy of the enterprise.

Goodwill 1s recognized as an intangible asset when an entity acquires another
business. Initially, goodwill is measured as the excess of the cost of the business
combination over the acquirer's interest in the net fair value of the identifiable assets,
liabilities, and contingent liabilities acquired. Subsequently, goodwill is subject to
impairment testing at least annually, and any impairment losses are recognized in

the income statement.
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CONCLUSIONS

The bachelor's thesis summarizes the theoretical and practical aspects of
estimating the value of an enterprise's goodwill, its components, and substantiates
the methods for its assessment. It analyzes the main technical and economic
indicators and financial condition indicators characterizing the company's goodwill,
and identifies strategic opportunities and prospects for innovative development and
improvement of the company's business reputation.

The obtained results and conclusions of the study can be summarized as
follows:

1. Based on numerous scientific sources, the theoretical and methodical
principles of enterprise goodwill have been summarized. Goodwill is identified as a
formalized perception of an organization's characteristics, advantages, and
disadvantages in the business environment that encourages customers to use its
products and can bring profit. This ability of business reputation to influence
financial indicators is embodied in the concept of "goodwill" — the monetary value
of reputation as an intangible asset.

2. From accounting point of view, Goodwill is recognized as an intangible
asset when an entity acquires another business. Initially, goodwill is measured as the
excess of the cost of the business combination over the acquirer's interest in the net
fair value of the identifiable assets, liabilities, and contingent liabilities acquired.
Subsequently, goodwill is subject to impairment testing at least annually, and any
impairment losses are recognized in the income statement.

3. Evaluating goodwill is crucial for the normal functioning of an
enterprise in modern conditions. Timely diagnostics and evaluation of goodwill
serve as independent and effective criteria for financial stability. Goodwill
evaluation helps in calculating the company’s capitalization and economic added
value. Negative goodwill values can indicate potential threats like bankruptcy or
hostile takeovers. Scientific approaches to goodwill evaluation are divided into two

groups: quantitative and qualitative. Quantitative methods include cost,
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comparative, and income approaches, while qualitative methods include rating,
sociological surveys, recommendations, expert opinions, and statistical methods.

4, Goodwill is considered a functional component of the enterprise's
business reputation, comprising factors that enable excess profit. These factors
include the enterprise's location, its clientele, and the qualifications of its managers.
These elements are typically considered when determining the selling price.

5. The analysis shows that LLC "TSK-85" is primarily engaged in
international freight transportation. Key criteria for the enterprise’s activity include
service quality, respect for client expectations, and social responsibility. The
analysis of the main financial indicators reveals that the enterprise performed more
efficiently in 2023 compared to the base year of 2022. However, some components
have a minimal impact on enhancing the overall business reputation. Future efforts
should focus on these components to improve the enterprise's performance. To
enhance TSK-85 LLC’s business reputation, it is suggested to monitor the transport
industry's development issues and respond quickly to competitive environment
challenges.

0. To increase the company's goodwill, it is recommended to enhance the
marketing component. Specifically, attention should be given to promoting the
company's trademark and brand. Suggested advertising methods for TSK-85 LLC
include billboards, promotions in local stores, local television advertising, magazine
and newspaper ads, website promotion, and advertising on information portals.

Thus, further development and implementation of recommendations for
improving the methodology for estimating the value of goodwill will enhance the
analytical accuracy and reliability of data for modern enterprises and improve the

efficiency of managing the investment process in contemporary business conditions.
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KOVETKEZTETESEK

Az alapdolgozat Osszefoglalja a vallalati goodwill értékbecslésének elméleti
¢s gyakorlati szempontjait, 0sszetevOit, és alatamasztja értékelésének modszereit.
Elemzi a vallalat jéindulatat jellemzé fobb miiszaki-gazdasagi ¢és pénziigyi
allapotmutatokat, meghatarozza a stratégiai lehetosegeket €s kilatasokat az innovativ
fejlesztésre €s a vallalat tizleti hirnevének javitasara.

A tanulmany eredményei €s kovetkeztetései a kovetkezOkben foglalhatok
0ssze:

1. Szamos tudomanyos forrds alapjan Osszefoglaltuk a vallalati goodwill
elméleti és modszertani alapelveit. A goodwill a szervezet jellemzdinek, elonyeinek
¢s hatranyainak formalizalt felfogasa az iizleti kdrnyezetben, amely termeékeinek
hasznalatara 0sztonzi az lgyfeleket, és nyereséget hozhat. Az iizleti hirnévnek a
pénziigyi mutatokat befolyasolo képessége a ,,goodwill” fogalmaban testesiil meg —
a hirnév mint immaterialis eszk6z pénzbeli értéke.

2. Szamviteli szempontbol a goodwillt immaterialis eszkdzként jelenitik meg,
amikor a gazdalkod6 egység masik lizletet vasarol. A goodwill kezdetben az iizleti
kombinacid bekeriilési értékének a felvasarlonak a megszerzett azonosithato
eszk6zok, kotelezettségek ¢s fliggd kotelezettségek nettd valos értékében fennallo
részesedésének tobblete. Ezt kovetden a goodwillt legalabb évente értékvesztési
tesztnek vetik ala, ¢s az értékvesztés miatti veszteséget az eredménykimutatasban
szamoljak el.

3. A goodwill értékelése dontd fontossagu a vallalat normalis mitkodéséhez
modern koriilmények kozott. A goodwill idében torténd diagnosztizalasa és
¢értékelése a pénziigyi stabilitds fliggetlen ¢és haté¢kony kritériumaként szolgal. A
goodwill értékelése segit a vallalat kapitalizaciojanak és gazdasagi hozzaadott
értékénck kiszamitasaban. A negativ goodwill értékek potencialis fenyegetésekre,
peldaul csddre vagy ellenséges felvasarlasokra utalhatnak. A goodwill értékelésének
tudomanyos megkozelitései két csoportra oszthatok: mennyiségi €s mindségi. A

kvantitativ modszerek kozé tartozik a koltség-, az dsszehasonlito- és a jovedelem-
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megkozelités, mig a kvalitativ modszerek koze tartozik a mindsités, a szociologiai
felmérések, az ajanlasok, a szakértoi vélemények ¢€s a statisztikai modszerek.

4. A goodwill a vallalat tizleti hirnevének funkciondlis Osszetevije, amely
olyan tényezoket foglal magaban, amelyek lehetové teszik a tobbletnyereséget. E
tenyezOk kozé tartozik a vallalkozas elhelyezkedése, ligyfélkore é€s vezetdinek
képzettsége. Ezeket az elemeket jellemzden figyelembe veszik az eladasi ar
meghatarozasakor.

5. Az elemzés azt mutatja, hogy a "TSK-85" LLC els6sorban nemzetkozi
arufuvarozassal foglalkozik. A vallalkozas tevékenységének kulcsfontossagu
kritériumai kozé tartozik a szolgaltatds mindsége, az iligyfelek elvarasainak
tiszteletben tartasa és a tarsadalmi felelOsségvallalas. A fobb pénziigyi mutatok
elemzése azt mutatja, hogy a vallalkozas 2023-ban haté¢konyabban teljesitett a 2022-
es bazisevhez képest. Egyes Osszetevok azonban minimalis hatdssal vannak az
altalanos 1iizleti hirnév javitasara. A jovobeni erdfeszitéseknek ezekre az
0sszetevokre kell 6sszpontositaniuk a vallalat teljesitményének javitasa érdekében.
A TSK-85 LLC iizleti hirnevének novelése érdekében javasolt a kozlekedési agazat
fejlesztési problémainak nyomon kovetése €s a versenykdrnyezet kihivasaira valo
gyors reagalas.

6. A vallalat joindulatanak novelése érdekében javasolt a marketing
komponens fejlesztése. Konkrétan figyelmet kell forditani a vallalat védjegyének és
markajanak népszerusitésére. A TSK-85 LLC szamara javasolt hirdetési modszerek
kozeé tartoznak az oriasplakatok, a helyi iizletekben torténd promoécidk, a helyi
televizids hirdetések, a folydirat- és ujsaghirdetések, a webhelyek promocidja és az
informacios portalokon torténd hirdetés.

gy a goodwill értékbecslési modszertananak javitasara vonatkozo ajanlasok
tovabbfejlesztése ¢és megvaldsitasa javitja a modern vallalkozasok adatainak
analitikai pontossagat és megbizhatosagat, valamint javitja a befektetesi folyamatok

menedzselésének hatékonysagat a mai iizleti feltételek mellett.
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BUCHOBKH

VY GakanaBpchkiil poOOTI y3arallbHEHO TCOPETUYHI Ta MPAKTUYHI ACTICKTH
OI[IHKK BapTOCTI TYJBUTY MIJAMPUEMCTBA, HOTO CKIQJIOBUX Ta OOIPYHTOBAHO
METOJUKY Horo ominku. [IpoaHanizoBaHO OCHOBHI TEXHIKO-€KOHOMIYHI MTOKA3HUKH
Ta TMOKa3HUKU (DIHAHCOBOIO CTaHy, IO XapaKTepU3YIOTh TYyABUI KOMIaHIi,
BU3HAUEHO CTPATETri4HI MOKIIMBOCTI Ta MEPCHEKTUBU 1HHOBAILITHOTO PO3BUTKY Ta
IIIBUIIICHHS T1JI0BOT penyTallii KOMITaHii.

OTpumaHi pe3yjbTaTH Ta BUCHOBKH JIOCTI/DKEHHS MOHA TiJICYMYBaTH
TaKUM YHHOM:

I. Ha ocHOBI 4YMCIEHHHX HAYKOBHUX [DKEPEJ y3arallbHEHO TCOPETUKO-
METOJMYHI OCHOBHM TYyJBUTy TianpueMcTBa. ['yaBin  BHU3HAyaeThes 5K
dopmainizoBaHe CHPUUHATTS XapaKTEPUCTUK, MEpeBar 1 HEAOJIKIB opraHizaiii B
O13HeC-cepeIOBUIII, IKE 320X0UY€E KIIEHTIB BUKOPUCTOBYBATH 11 MIPOJAYKTH 1 MOXKE
npuHOCUTH MPUOYTOK. 14 3maTHICTh niIOBOI pemyTalli BIUTMBATH Ha (DIHAHCOBI
MOKa3HUKMA BTUICHA B TMOHATTI «TYABUD» — TPOLIOBA OIHKA pemyTauli K
HeMaTepialibHOTO aKTHBY.

2. 3 ToukM 30py OyXraaTepchbKoro oOJiKy, TYIBLI BHU3HAETHCH SIK
HEeMarepialbHUI aKTHB, KOJIM Cy0’ €KT rocrojaproBaHHs npuadae iHIM Oi3HecC.
CnoyaTKy ryJBiJI OLIHIOETHCS AK MEPEBUILIICHHS BapTOCTI 00’ €qHAHHS O13HECY Haj
YaCTKOI MOKYIILSA B YACTIH CIIpaBeIUBII BapTOCTI NPUAOAHUX 1ACHTH(IKOBAHIX
aKTHRBIB, 3000B’s13aHb 1 YMOBHUX 3000B’s3aHb. 3r0[0OM TI'yJIBUI MijyIsrae nepepipi
Ha 3HCIIHCHHA NpPHUHAWMHI pa3 Ha PIK, a Oyab-AKi 30UTKU BiJ 3HCLIHCHHS
BHU3HAIOTHCS Y 3BITI PO (PiHAHCOBI PE3YJILTATH.

3. OuiHka TyJBiIy Mae BUpIIIAJbHE 3HAYEHHS I  HOPMaJIBHOTO
(GYHKIIOHYBaHHS MiANPUEMCTBA B Cy4acHHX yMoBax. CBo€yacHa J[larHOCTHKA Ta
OI[IHKAa TYJBUTY € HE3aJISKHHUMH Ta €(QEeKTMBHUMH KpUTEpisiIMU (PiHAHCOBOI
ctifikocTi. OliHKA TYJIBUTY AOMOMAarae po3paxyBaTH KamiTami3allild KOMIIaHii Ta
C€KOHOMIYHY JTOJaHy BapTicTh. HeraTuBHI 3Ha4CHHS TYJBLITY MOXKYTh BKa3yBaTH Ha
MOTEHIIHI 3arpo3u, Takl sik OaHKPYTCTBO a00 BOposke mnoriauHaHHs. Haykosi

MIJIXOAW 0 OLIHKH T'YJIBUTY MOJUISIOTBCA Ha MBI IPYNH: KUIbKICHI Ta siKicHi. J1o
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KIJTBKICHHX METO/I1B HaJIEKaTh BUTPATHUM, TTOPIBHSAIBHME 1 JOXITHUAM TT1JIX0/TH, 10
AKICHUX — PCEHTHHIOBI, COIIOJIOTIYHI OMMTYBaHHSA, PCKOMEHJallli, BHCHOBKHU
€KCIEePTIB, CTATUCTUYHI METO/IH.

4. T'yaBin po3rasgaeTbes AK (YHKIIOHATbHA CKJIAMOBa JIJIOBOI peryTariii
MIIIPUEMCTBA, KA MICTUTh YUHHUKH, 1110 3a0€3Me4yI0Th OTPUMAHHS HAAIPUOYTKY.
Jo 1mmx QakTopiB BIJHOCATHCA MICIIE PO3TAIIyBaHHS IIPUEMCTBA, HOTO
KIIIEHTYpa, KBamidikaisa ioro meHemkepis. L1 enemeHTH 3a3Bu4aii BpaXxoBYIOTHC
MIPU BU3HAYEHHI I[IHU TIPOJIAXKY.

5. Amnanmiz mnokazye, mo TOB «TCK-85» B OCHOBHOMY 3ailMa€eThcs
MDKHAPOHUMHU BaHTAXXHUMU MepeBe3eHHAMU. OCHOBHUMHU KPUTEPISIMH T1SIbHOCTI
MIJIMPUEMCTBA € SIKICTb OOCITYyrOBYBaHHS, IIOBara Ji0 OYIKyBaHb KIIi€HTa Ta
coliajbHa BIAMOBIAANBHICTh. AHAII3 OCHOBHUX (PIHAHCOBHMX IOKA3HUKIB ITOKA3YE,
no manpueMctBo y 2023 pomi chpaimroBasnio Ouibil €()EKTHUBHO TOPIBHSIHO 3
06azoeum 2022 poxom. I[Ipore oxpemi CKIaJoBI MIHIMAIbHO BIUIMBAIOTH Ha
MIJBUILICHHSA 3arajpHoi AUTOBOI pemyTanii. MaitOyTHl 3ycwuis MaroTh OyTH
30Cepe/IKeHI Ha [IUX KOMITOHEHTAX, 11100 MOKpanuTH e(h)eKTHUBHICTh MiMPUEMCTBA.
Hnsa minBumenus aumoBoi penytanii TOB «TCK-85» mpornoHyeTbes MPOBOIUTH
MOHITOPUHT TPO0JIeM PO3BUTKY TPAHCIIOPTHOI rajy3i Ta ONEepaTUBHO pearyBaTH Ha
BUKJIMKW KOHKYPEHTHOTO Cepe/IOBHIIIA.

6. Jlnd miABMINEHHS TyABUIYy KOMIAHII PEKOMEHIYETbCA TMOCUIUTH
MapKETHHTOBY CKJIAJ0BY. 30Kpema, CIIiJi MPUJIITUTH yBary MpOCYBaHHIO TOPrOBOi
Mapku Ta Openny kommasii. [IpononoBani cnocoou pexnamu i TOB « TCK-85»
BKJIFOHAIOTh PEKJIaMHI IIUTH, PEKJIaMHI aKilii B MICIEBUX MarazuHax, pekjamy Ha
MiCIIEBOMY Tesie0aueHHl, peKiiaMy B XypHallaX 1 ra3erax, MpOCYBaHHS Ha CailTi,
pexiiaMy Ha 1HGOpMalIHIX MopTajax.

TakuM 4MHOM, TOJaIbIa PO3poOKa Ta BIPOBAIHKEHHS PEKOMEHIallii 11010
BJIOCKOHAJICHHSI METOJ0JIOTIi OLIHKK BapTOCTI TYJBIAY JO3BOJIWTH II1JIBHITHUTH
AQHAJIITUYHY TOYHICTh 1 JIOCTOBIPHICTh JAHUX JUIS Cy4acHUX HIIIPUEMCTB Ta
MIJIBUIIUTH €()EKTUBHICTh YIMPABIIHHS 1HBECTULIMHUM MPOUECOM Y Cy4acHUX

YMOBAaXx rOCIOJapIOBAHHS.
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ABSTRACT

Yankee T.S. Valuation of the goodwill of a business entity. Bachelor's
qualifying thesis on specialty 071 - Accounting and Taxation (07 - Management and
Administration). — Ferenc Rakoczi II Transcarpathian Hungarian College of Higher
Education, Berehove, 2024.

The qualification thesis is devoted to the study of theoretical and practical
aspects of assessing the goodwill of a business entity in modern conditions and
possible ways of its improvement.

The essence and main approaches to the definition of goodwill are
highlighted, the method of its evaluation is given, and goodwill is characterized as a
functional component of the business reputation of the enterprise. The peculiarities
of identification and recognition of goodwill as an object of assessment in the
accounting system are considered. Differences in the features of recognition and
further evaluation of goodwill according to national and international standards are
revealed.

On the example of the investigated enterprise “TSK-85” LLC, business
reputation was evaluated as an element of goodwill according to the main indicators
of financial condition; goodwill was assessed and strategic opportunities and
prospects for innovative development in terms of increasing the company's business
reputation were determined.

The conceptual principles of the formation of the mechanism for improving
the business reputation (goodwill) of the enterprise are determined, and ways of
improving the work efficiency and business reputation of TSK-85 LLC are
proposed, in particular through the promotion of the enterprise brand.

Keywords: goodwill, business reputation, intangible asset, business entity,

quantitative and qualitative methods of goodwill assessment.



ABSZTRAKT

Janki Tiinde. A gazdalkodo szervezet goodwilljének értékelése. Bachelor
mindsité munka 071 - Szamvitel és addzas (07 - Menedzsment és adminisztracid)
szakon. — II. Rakdczi Ferenc Karpataljai Magyar Foiskola, Beregszasz, 2024.

A szakdolgozat a gazdilkodo egység goodwilljének modern koriilmények
kozott  torténd  értékelésének  elméleti  ¢és  gyakorlati  szempontjainak
tanulmanyozasara és javitasanak lehetséges modjaira iranyul.
értékelésének modszerét, ¢és jellemzi a goodwillt, mint a vallalkozas tzleti
hirnevének funkcionalis Osszetevdjét. Figyelembe veszik a goodwill szamviteli
rendszerben értékelési targyként torténd azonositdsanak ¢és elismerésének
sajatossagait. Feltarulnak a goodwill nemzeti ¢s nemzetkozi szabvanyok szerinti
elismerésenek €s tovabbi ertékelésének jellemzoiben mutatkozo kiilonbségek.

A vizsgaltuk ,,TSK-85” Kft. vallalkozas példajan az lizleti hirnevet a goodwill
elemekent értékeltiik a pénziigyi helyzet f0bb mutato6i alapjan. Tovabba felmértiik a
goodwillt, és meghatiroztuk az innovativ fejlesztés stratégiai lehetdségeit ¢s
kilatasait a vallalat tizleti hirnevének novelése szempontjabal.

Meghatarozasra keriiltek a vallalkozas iizleti hirnevét (goodwill) javito
mechanizmus kialakitasanak alapelvei, ¢s javaslatokat tesz a munka a ,, TSK-85”
Kft. munkahat¢konysaganak és iizleti hirnevének javitasra vonatkozdan, kiilondsen
a vallalati marka népszertisitésével kapcsolatosan.

Kulcsszavak: goodwill, iizleti hirnév, immaterialis javak, gazdalkodo egység,

a goodwill felmérésének kvantitativ és mindségi modszerei.



AHOTAIIA

fAuki T.C. Ouninka BapTocTi TryaBily cy0’€KTa TOCNOJAPHOBAHHS.
Kganidikariiina pobora 6akanappa 3i cnemianbHocTi 071 — 001K 1 0noIaTKYBaHHS
(07 — ynpaBiiHHA Ta aAMIHICTPYBaHHS ). — 3aKapNaTChbKU YTOPCHKHIl IHCTUTYT 1M.

®epenia Pakomi I, beperose, 2024.

Kpaniikamiiina pobota mnpucBiueHa JOCHIKEHHIO TEOPETHUYHHX Ta
MPaKTUYHUX ACMEKTIB OLIHKU TYJBUIY Cy0’€KTa rOCIOJapIOBaHHS B CY4YacCHUX
YMOBaxX Ta MOXJIMBUX IUIAXIB 1 BIOCKOHAIIEHHS.

BuCBITIICHO CYTHICTh Ta OCHOBHI MAXOIU 10 BU3HAYCHHSA I'yJIBUTY, HABEICHO
METOJIUKY MOTr0 OL[IHKM Ta OXapaKTEPHU30BAHO I'yABLN K (YHKIIIOHAIBHY CKIIAJIOBY
ninoBoi penmyTauii mianpueMctBa. PosrisHyTo ocoOmuBOCTI imeHTH(diKamii Ta
BU3HAHHS TYIBUTy SIK O0’€KTY OIIHKM B CHUCTEMl OyXraaTepchbKOro OOJIKY.
Po3KkpHUTO BIIMIHHOCTI B OCOOJIMBOCTAX BU3HAHHS Ta MOAAJNIBIIOT OIIHKH T'YIBLTY 3a
HalllOHATLHUMH Ta MIXKHAPOJIHUMU CTaHIapTaMHU.

Ha npuxnani gocmimkyBaHoro migmpuemMctBa TOB «TCK-85» omiHeHo
NIJIOBY pEIyTallilo SK €JIEMEHT I'YJIBUTY 32 OCHOBHHUMH MOKa3HUKaMU (hiHaHCOBOTO
CTaHy; MPOBEJEHO OI[HKY TyABITY Ta BHU3HAYEHO CTPATEriuHi MOKIMBOCTI H
MEePCNEKTUBH THHOBAIIMHOTO PO3BUTKY B YAaCTHHI I1JIBUIIEHHS JI0BOT penyTarlii
KOMIIaHIi.

BusHaueHO KoOHIlENTyabHI 3acaju (OpPMYBaHHS MEXaHI3My MOKpAIEeHHS
JI0BOT pernyTailii (TyABUTY) HiAIPUEMCTBA, 3aMPOIOHOBAHO IUISXH IT1IBUIIICHHS
eexTuBHOCTI podoTH Ta ninosoi pernyranii TOB « TCK-85», 30kpema 3a paxyHOK
MPOCYBaHHA OpeHay MIIIPUEMCTBA.

Knwuoei crosa: rynBin, AijoBa penyTalis, HeMaTepiallbHUI aKTUB, CYy0’€KT

rOCIIOJIapIOBAHHS, KIJIbKICHI Ta SKICHI METOJIH OLIHKHU 'y JIBLITY.
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